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Che feed 


Study to Serve 


We are now in an era during 
which great changes may be 
expected in the feed industry. 
New ideas are being developed, 
new procedures are being fol- 
lowed. The fellow who doesn't 
keep abreast of the times is 
headed toward certain failure. 


Keen this thought in mind as 
you read each issue of The Feed 
Bag. Every article has a mes- 
sage for you. We have no space 
to waste and publish no mater- 
ial as filler. Read all about ev- 
ery convention, every activity. 
Somebody in the East may be 
solving just the same problem 
you have in the West, or vice 
versa. We cannot study or 
learn too much. 
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Quality and 
Service 


ata 


Reasonable Price 


Form an Unbeatable Combination 


MINNEAPOLIS MILLING CO. 


INNEAPOLIS, MINN. 


904-908 FLOUR EXCHANGE 
PHONE ATLANTIC 0146 


OUR WISCONSIN REPRESENTATIVES 
WILL GLADLY SERVE YOU 


W. H. MANN, Oconto, Wis. 

©. E. ROOTH, Minneapolis, Minn. 
L. D. CRANE, Chippewa Falls, Wis. 
J. S. DOUSMAN, Fond du Lac, Wis. 
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_ Loads, Mixes, Sacks 


She Strong-Scott Mfg Co. 


Minneapolis Minn. Great Falls Mont. 
In Canada: The Strong-Scott Mfg.Co.Ltd- Winnipeg 


The Eureka 3-in-1 Feed Mixing Machine 
blends and mixes all kinds of dry feed. 
A one-man machine. Complete in one 
unit---saves space, time and attention. 


The 
Eureka 3-in-1 Feed Mixing Machine 


cleans itself automatically after each batch 
is finished. Shipped ready to operate. Write 
for full information. 


Superior D. P. Cups Increase Elevator Capacity 


Without changing any- 
thing but the cups you 
can increase your elevator 
capacity 20%. Superior 

Cups can be placed 
closer on the belt. They 
discharge perfectly. Use 
these better cups. 


CORN 


CORN CORN 


Every feeder needs corn and dealers can 
make real money handling our choice old and 


We have good corn avail- 
able for immediate and deferred shipment now. 
Good corn is scarce this season. Write for 


new corn this year. 


samples and prices. 


FROEDTERT GRAIN & MALTING CO. 


MILWAUKEE and MINNEAPOLIS . 


Operating Elevators At 


MILWAUKEE, MINNEAPOLIS, 
WINONA and RED WING, MINN. 
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q Save 
q Money 


We offer the 

Lowest Prices 

Consistent 

with 

Good Service 
CoO 


. Large Warehouse 
Facilities And 
Complete Stocks 
Enable Us To 
Excell In 

Prompt Shipment 
Of All Grades Of 
Mill Feeds 

Either Straight or 
Mixed Cars 


Take advantage of the large 
and efficient E. S. Woodworth 
& Co. organization. With 
our elevator, warehouse, com- 
petent men in every depart- 
ment on the Chamber of Com- 
merce trading floor, intimate 
association with mills both local 
and outside of Minneapolis, no 
firm can serve you better. 


We Would Be 
Pleased To 
Serve You 


BUY THE BEST 


ARCADY DAIRY FEED 


16% Protein 


“The Old Reliable 16% Feed” 


AND 


Full Line Arcady Wonder Feeds 


MADE BY 


| ARCADY FARMS MILLING COMPANY 


CHICAGO, ILL. 


SOLD BY ALL GOOD DEALERS 


Woodworth 
Company 


MINNEAPOLIS, MINN. 


It’s THE COD LIVER OIL 


(in the mash) 


THAT MAKES ’EM GROW 


ALES Chick Starter Mash is a money-maker for all 
dealers who handle it, because it satisfies there cus- 
tomers and is a big repeater. 


It’s Hales Chick Starter Mash season now and if you want 
your share of the profits to be made handling Hales Mash 
write at once for dealers proposition, prices and samples. 


Hales Chick Starter Mash contains Cod Liver Oil, the sun- 
light food. Cod Liver Oil supplies Vitamines A and D, 
ne which every poultry man knows 
Roa tee are necessary for early development 
a and greater resistance to the com- 


A. mon diseases. 

( _ “"“. HALES MILLING Co. 

: HA ty FIRST AVENUE VIADUCT AND LAKE ST. 
Phone 973 MILWAUKEE 
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Central Association Plans Program 
For 1927 Convention 


Milwaukee and Madison Debated As Location For Annual Meeting 
Confidential Members’ Bulletin Now Issued Monthly By Secretary 


convention of the Central Re- 

tail Feed Association, which is 
to be the biggest and best retail feed 
dealers’ meeting ever held in the Cen- 
tral Northwest, are rapidly being 
pushed to completion under the direc- 
tion of the secretary and other mem- 
bers of the executive committee of the 
association, but to date no definite de- 
cision has been made as to whether 
to hold the convention at Milwaukee 
er Madison. 

Members of the association have 
been voting on the proposition during 
the past two weeks and the vote in 
the matter has been very close, al- 
though Milwaukee seems to be some- 
what preferred. There were a number 
of dealer members who returned their 
Lallots and who indicated that they 
had no choice in the matter as either 
Milwaukee or Madison would be satis- 
factory. 


What is Your Choice? 

We would like a definite expression 
cn this matter from every member of 
the Central Retail Feed Association, 
and also from every retail feed dealer 
in the Central Northwest who believes 
he might attend the 1927 convention if 
only to see what it is all about. We 
would appreciate an expression of 
opinion from you. Use the coupon 
printed on page 17 and cast your vote. 

W. F. Alton of the Livingston Lum- 
ber Co., Livingston, Wis., would like 
to see the 1927 convention held at 
Madison because it is more centrally 
located and nearer to most members of 
the association than Milwaukee. Mr. 
Alton reports that he is also in favor 
of employing a traveling secretary for 
two months of the summer if sufficient 
funds are available, the traveling sec- 


P ccs for the second annual 


retary to help with district meetings 
and to spend his time among dealers 
soliciting memberships. 


Favors Milwaukee Convention 

There are many who agree with Mr. 
Alton, but William Frank of the Jef- 
ferson Flour & Feed Mill, Jefferson, 
Wis., expresses the contrary opinion 
when he says: “We feel that Milwau- 
hee is better because we can get in 
touch with more feed and grain men 
there than in Madison.” 

There is much to say in favor of 
each city. If we hold the convention at 
Madison, we should be able to obtain 
the co-operation of the Wisconsin Ex- 
perimental Station and the College of 
Agriculture of the University of Wis- 
consin. We could also visit the state 
capitol building, state historical library, 
university farm and the experimental 
dairy farm of the Quaker Oats Co. We 
could obtain ample acconimodations at 
either the Lorraine or the Park hotels. 

If we held the convention at Milwau- 
kee, we would have the advantage of 
being able to secure the co-operation 
of the Milwaukee Chamber of Com- 
merce, of being in a*city where there 
are many important feed and grain 
firms. We could possibly visit one of 
the big feed manufacturing plants such 
as that of the Ladish Milling Co. An- 
other advantage of holding the conven- 
tion at Milwaukee lies in the fact that 
it would be more economical for the 
secretary to make arrangements at Mil- 
waukee as he is located there. It would 
also be easier to secure an entertain- 
ment and arrangements for the pro- 


‘gram could also be made at less cost if 


the convention was held at .Milwau- 
kee. 
Have Confidential Bulletin 
The executive committee of the Cen- 
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tral Retail Feed Association really has 
no choice in the matter. These men 
and the secretary would like to hold 
the convention where it would be most 
popular with the members and other 
feed dealers in the territory. We want 
the convention located where it will 
draw the largest feed dealer attendance 
at any meeting in the history of the 
industry. You can help us decide. 
Last month, The Feed Bag carried a 
notation to the effect that the Central 
Retail Feed Association was consid- 
ering the possibility of issuing a regu- 
lar confidential bulletin exclusively for 
its members. Reports from the mem- 
bership immediately following the dis- 
tribution of the February number of 
The Feed Bag indicated that such a 
confidential bulletin was greatly fav- 
ored and consequently the first number 
of the Dealers’ Bulletin was issued 


from the secretary’s office on February 
15; 


Let Us Hear From You 

The second number will be issued on 
March 15 and it is planned to make 
them a regular monthly feature. The 
secretary of the association wants to 
make these confidential bulletins of 
greatest possible interest and value to 
the membership. He can only do this 
if the various members will tell him 
what they believe should be contained 
in the bulletin. What information 
would you like the bulletin to present 
for your reading each month? Let us 
hear. from you. 

Getting back to the 1927 convention. 
We plan to make a final announcement 
of the place where the convention will 
be held as well as a complete announce- 
ment of the program in the April num- 
ber of The Feed Bag. If you have 
any choice in the matter of where the 
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convention should be held or what 
you would like us to include in the 
program, it is therefore important that 
you act at once. Fill out the coupon 
printed on page 17 and mail it today. 


WILLIAM C. STEFFEN has pur- 
chased the store at 905 Swift avenue, 
Sheboygan, Wis., and will handle gro- 
ceries, general merchandise and flour 
and feed. 


C. W. LILLIE has opened a store 
on South Grand avenue, Wausau, Wis., 
and will handle groceries, general mer- 
chandise and flour and feed. 


ROME MILLING CO., Rome, 
Wis., has purchased the machinery and 
equipment of the Akron Flour & Feed 
Mills, Akron, Ia. 


C. D. PHELPS CO. has purchased 
the Manton Produce Co. mill and ele- 
vator at Manton, Mich. 


D. C. TOPPING ‘is the new mana- 
ger of the Ishpeming Feed Co., Ish- 
peming, Mich. 


FRED RIEGE has purchased the E. 
A. Kunde grain elevator and feed busi- 
ness at Horicon, Wis. 


Since 1885—43 Years and 
No-Milk Calf Food is still the Leader. 


e 


JAMIESON BROTHERS, dealers 
at Poynette, Wis., have purchased the 
Arlington Mills, Arlington, Wis. 


DOOR COUNTY PRODUCE CO., 
Sturgeon Bay, Wis., has installed a 
feed mixer and is now manufacturing 
its own brand of dairy feeds. The firm 
reports that it is doing a good business 
in its new product and will eventually 
manufacture a complete line of feeds. 


JAMES H. VINT, popular manager 
of the Farmers Co-operative Elevator 
Co., Union Grove, Wis., formerly mem- 
ber of the State Legislature, was a re- 
cent visitor at Milwaukee. He reports 
that his farmer patrons are buying lots 
of feed. 


FOREST SECOR, who represents 
the Purina Mills in southern Wiscon- 
sin, was a recent visitor at the offices 
of The Feed Bag. He reports that res- 


GES: 


We have over 350 dealers in Wisconsin selling ’ iia : 
ervations are coming in rapidly and 


2. .2..2..2..2..2. 2..2..2. 2.2 2 2 2 2 2 


+ our Product and some of them for over 40 : : 7 

+4 Years. Their repeat orders each year is the that about thirty Wisconsin dealers 
+ best recommendation we know of for No-Milk are expected to attend the Purina feed- 
<: Calf Food. ARE YOU ONE OF THEM? - ing and sales school to be held at the 
ake For Prices Write = Wisconsin Hotel, Milwaukee, March 
be ‘28 to April 1. The Purina Mills will 
National F ood Company, a similar school at he Nicollet 


The Dairy Herd 


will be in good condition 
and ready to show extra 


profits when on pasture 
if fed 


- BLUE RIBBON 
Sweet Dairy Feed 


SWEET 


DAIRY FEED 
BROOKS MILLING 


MINNEAPOLIS, MING, 


GRGUN 
SCREEN 
ATE 


in March and April. 


-|“Try It and You Will Always Buy It” 


BROOKS MILLING COMPANY 


MINNEAPOLIS MINNESOTA 


NORTHERN MILLING COMPANY 


WAUSAU WISCONSIN 
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Dealers Sponsor Farmers’ Programs. 
As Good Will Endeavors 


C. S. Porter Joins Other Merchants In Two-Day Event At Fox Lake 
North Milwaukee and Burlington Will Have Shows During March 


ISCONSIN dealers are awak- 

W ening to their opportunities 

in the way of co-operating 
with county agents, experimental sta- 
tions, and feed manufacturers in the 
matter of holding farmers’ institutes 
for the benefit and help of their patrons 
and incidentally their own business. 

The Feed Bag last month carried 
an article urging the dealers to co- 
operate in the holding of farmers’ in- 
stitutes, poultry shows, etc., which are 
regularly being held at various com- 
munity centers. The Feed Bag called 
attention to the fact that many farm- 
ers’ institutes, poultry and grain shows 
are held in communities where the feed 
dealer takes absolutely no interest or 
part in the proceedings. It called at- 
tention to the fallacy of this attitude, 
pointing out that no business is more 
intradependent with the prosperity of 
the farmer than that of the retail feed 
dealer. 

Three Dealers Report 

Since the February number of The 
Feed Bag has been placed in the mail 
we have heard from three Wisconsin 
dealers relative to their activities in 
connection with farmers’ institutes and 
poultry shows. 

1. Colby A. Porter of the firm of 
C. S. Porter, feed dealers at Fox Lake, 
Wis., took an active part in the ar- 
rangements and presentation of a farm- 
ers’ institute which was held at Fox 
Lake, February 22-23. He did not have 
sole charge of the enterprise but co- 
operated with other Fox Lake merch- 
ants in the project. 

2. C. R. Marks, manager of the 
Dadmun-LaBudde Co., feed dealers at 
North Milwaukee, Wis., will hold a 
farmers’ institute in co-operation with 
R. B. Pallett, county agent, at the Ritz 
theater, North Milwaukee, on March 
7 and 8. This farmers’ institute will 
be entirely financed by the Dadmun- 
LaBudde Co. 

3. Walter Uebele, proprietor of the 
Burlington Feed Co., Burlington, Wis., 
will hold a poultry movie show-at the 
Burlington Opera House, Burlington, 
Tuesday afternoon and evening, March 
15. This poultry movie show will be 
entirely financed by the Burlington 
Feed Co. 

Splendid Programs Arranged 

Dealers who are interested in hold- 
ing a farmers’ institute or poultry show 


in their communities will be interested 
in knowing of the arrangements that 
were made at Fox Lake, North Mil- 
waukee, and Burlington. 

The farmers’ institute at Fox Lake 
was essentially a community enterprize 
and was sponsored by practically all 


FARMERS’ 
INSTITUTE 


®. B. PALLETT, COUNTY AGENT 
and through the courtesy of 
THE DADMUN-LA BUDDE Co. 
Wholesale - Retail 


Ritz Theatre, North Milwaukee 
March 7 and 8, 1927 


PROGRAM 


MONDAY EVENING, MARCH 7th 
7:00 P M., Ritz Theatre (2 shows, 7 P M. and 9 P. M.) 
“Rocking Moon” will be the feature film.» story of romance actually one of the lay; jon 


farme tthe world on an wland near Alaska A beautiful romentn educational film 


TUESDAY MORNING 
Ritz Theatre 9:30 A. M—Lecture and Discussion 
“FERTILIZER FOR SPECIAL TRUCK CROPS” 


‘This subject will be handled by PROF C J. CHAPMAN, of the Soil Extension Department of Madison 
is exceptionally well equipped to handle this subject. and you will be grven every opportunity 
to ask whatever questions you may deure 


10:45 A. M. 

“POULTRY FEEDING” - - - - by Prof. J. B. Hayes 
Prot. Hayes is one of the leading Poultry Authorities in the country and we are glad to ecure hn services. 
TUESDAY AFTERNOON, 1:15 P. M. 

1:30 P M. 

A Fertilizer Program for General Farmers 
Prof. Griffith Richards 


|. Griffith 
Prof. Richards is acknowledged to be one of the leading Sod Experts im America. 


3:00 P. M. 
“POULTRY BREEDING AND CULLING” 


Dr 0. B. Kent, formerly of Cornell University. now in charge of the Ful-O-Pep Experspental farm, 


another leading authority on poultry 
We off thie “ALL AMERICAN” prog: of the support that has been 
would be Very difficult to get om the same program tws wetter Experts than Profe and 
‘Chapman. In the same way Prof. J. B. Hayes and Dr.O B Kent have no peers when it comes to science 
a ; ‘We lavite you who are imteresied to attend and hope that you wil 
have pleasant and enjo: well as profitable day 


THE DADMUN-LA BUDDE CO. 
C. R. Marks, Manager 


the merchants of the city. It was a 
two-day event. There were two prin- 
cipal speakers, John M. Swenehart and 
A. H. Cole, both of Madison. The sub- 
jects discussed at the various sessions 
included economical, efficient . farm 
buildings; brooding and feeding chicks; 
land the basis of agriculture; an eco- 
nomic farm flock; phosphate for farm 
soils; dairy herd improvement; man- 
aged wood lots pay; better milk for 
quality dairy products; Wisconsin 
swine program; co-operative market- 
ing of cheese. 
Local Talent Entertainment 

The entertainment features included 
a local talent program followed by an 
address the evening of the first day and 
special prizes for farmers attending the 
institute which were distributed in the 
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following classes: To farmer receiving 
most money for hogs sold to local 
stock yards for year 1926; to party 
receiving most money for milk sold to 
condensary in 1926; to man who de- 
livered the most milk to creamery or 
cheese factory in 1926; to party com- 
ing longest distance; bean guessing 
contest; to oldest couple outside of 
Fox Lake who attended the institute; 
to youngest married couple; to lady 
who drives six nails in plank the quick- 
est; largest family represented at insti- 
tute; corn guessing contest; ladies 
wood sawing contest. Merchants of 
Fox Lake donated a total of 47 prizes 
which were given away in the various 
events. 

The farmers’ institute at North Mil- 
waukee will be opened with two even- 
ing shows at the Ritz theater, one 
starting at 7:00 p. m. and the other at 
9:00 p. m. Entertainment will include 
several vaudeville numbers and a feat- 
ure movie “The Rocking Moon”. The 
Quaker Oats poultry movie film will 
also be shown. 

The second day’s program gets down 
to the more serious aspects of the 
farmers’ institute. Professor C. J. 
Chapman will talk on the subject of 
“Fertilizer for Special Truck Crops” 
at 9:30 a.m. Mr. Chapman is a mem- 
ber of the soil extension department of 
the University of Wisconsin and will 
lead a discussional group following his 
lecture. 

Hayes to Discuss Poultry 

Professor J B. Hayes of the Wiscon- 
sin Experimental Station, Madison, 
Wis., will talk on “Poultry Feeding” 
at 10:45 a. m. An educational film, 
“He Profits Most”, describing activi- 
ties at various experimental farms 
throughout the country will be shown 
at 1:15 p. m. Professor Griffith Rich- 
ards of the College of Agriculture of 
the University of Wisconsin will dis- 
cuss “Fertilizer Program for General 
Farmers” at 1:30 p. m. Doctor O. B. 
Kent of the Ful-O-Pep experimental 
farm will discuss poultry breeding and 
culling at 3:00 p. m. 

Walter Uebele is planning two prac- 
tically identical poultry movie shows to 
be held at the Burlington Opera House, 
one in the afternoon and the other in 
the evening, March 15. He will give 
away attendance prizes at each show 
and the feature of his programs will 
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be a poultry movie describing proper 
methods of raising poultry as well as 
showing methods of manufacturing 


quality poultry feeds. Doctor O. B. 
Kent will be the speaker. 


T. H. MAIR, well- known feed and 
lumber dealer at Morrisonville, Wis., 
is one of the incorporators of the 
Cambria Lumber Co., Cambria, Wis., 
which recently filed papers with the 
secretary of state showing its capitali- 
zation as $40,000. R. C. Mair, his son, 
row manager at Morrisonville, was 
also named. 


C. D. McARTHUR, president of 
Elgin Flour & Feed Co., Elgin, IIl., 
has awarded S. T. Edwards & Co., feed 
system engineers, Chicago, the contract 
for designing and equipping a 30,000 
bu. concrete elevator and feed plant. 
Plant will have 300 tons storage and 
will be fully equipped with grain dry- 
ers, Edwards belt type percentage feed- 
ers for free flowing grains, LePage 
cut rolls and Richardson automatic 
scales. Total cost will be approximate- 
ly $80,000. The advantages of location 
on the Fox river, with direct water 
power, will enable the Elgin Flour & 
Feed Co. to manufacture a full line of 
animal and poultry feeds at consider- 
able saving in cost of operation. 


Eastern Federation Starts 
Advertising Campaign 


An advertising campaign designed 
for the purpose of convincing users of 
feed of the importance of an estab- 
lished dealer in each community to best 
serve it, will begin in the territory of 
the Eastern Federation of Feed Mer- 
chants, April 1. Many orders for the 
advertising material, including two 
sizes in blotters, letterheads, and large 
and small envelopes, as well as sug- 
gested form letters, were taken at the 
federation convention in Binghampton. 

The blotters carry a snappy message 
to the feeder, while the illustration in 
pen drawing, denotes action. In all, 
it is a breezy campaign, and is certain 
to produce results. 

Space is allotted on the blotter for 
the dealer’s name and address, and for 
a monthly calendar. Incidentally, these 
calendars are to be mailed out monthly, 
to the dealer’s individual trade. The 
fact that each blotter is a calendar will, 
in itself, keep them from reaching the 
wastepaper basket. The snappy illus- 
trations and headlines are certain to 
attract reader attention. Much enthus- 
iasm was expressed over the campaign 
at the convention. 

HARRY RHYNER has purchased 
the A. E. Brinkman flour and feed 
store at Alma, Wis. 


F. W. WIGGERS, manager of the 
Farmers Elevator Co., Kaukauna, Wis., 
says that he shipped ten cars of hay 
and five cars of straw in the past six 
weeks. Hay is of good quality and 
the 1925 baled straw is very good but 
1926 straw is not up to the average. 
Considerable 1925 straw and a large _ 
part of the 1926 hay crop is still held 
by growers. Farmers are holding the 
hay for an expected advance in prices. 


WILLIAM LEWIS has established 
a retail feed business at Oakville, Ia., 
to be known as the Economy Feed 
Store. 


FARMERS CO-OPERATIVE CO., 
Luana, Ia., will erect a building 30x44 
feet for feed and other purposes. 


WALKER CHRISTENSEN CO., 
Minot, N. D., will erect a modern ele- 
vator and handle seeds and feed. 


W. SPOERL, manager of the Cereal 
Mill, Appleton, Wis., reports that farm- 
ers are bringing large quantities of 
corn, oats and barley to be ground. 
He reports that feed is moving unus- 
ually good and that there is an excel- 
lent demand for mixed dairy feeds, 
linseed meal, cottonseed meal, chicken 
feed and bran. 


My EPrraPrH 


When I die— 


let them cut these words on my monument; 


“fe Devoted his life tr making 
White Swan Flour and Feed 
superior to all others.” 


F. A. RUENITZ, Presipenrt, 
SPRINGFIELD MILLING COMPANY, INC. 


SPRINGFIELD, MINNESOTA 


Bam 


1886 
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EDITORIAL COMMENT 


AND THEY The other day we were talking with a 
READ IT, TOO salesman who travels among feed deal- 

ers in northwestern Wisconsin. He liked 
The Feed Bag and found it in practically every feed store 
in his territory, he said in response to questions of a third 
person who was present. : 

“What do the dealers think of The Feed Bag,” he was 
asked. 

“They like it, and they read it, too,” he replied. 

And they read it, too. We feel that in saying this the 
salesman paid us the highest possible compliment. Out ef- 
forts are wasted unless The Feed Bag is read. We work 
mighty hard to make The’ Feed Bag interesting and read- 
able and we are proud to have our efforts appreciated. 

Perhaps you, Mr. Dealer, are one who made it possible 
for the salesman to pay us this compliment. If so, you are 
also one who has made it possible for The Feed Bag to be- 
come the leading publication of the feed industry in less 
than two years time. The Feed Bag now carries more ad- 
vertising and has a larger circulation than any other feed 
paper published. 

The Feed Bag always has been and always will be a 
strictly dealers’ publication. We have made progress, thanks 
to you, but despite this fact we have only dented the surface 
in attempting to conquer the work before us. 

If you believe in the work we are trying to do—if you 
believe in The Feed Bag, and read it too; we will appreciate 
your continued interest and support. Every boost will help 
us all toward our goal and enable The Feed Bag to render 
growing service to you and to the entire feed industry. 


A SERIOUS Many feed jobbers and manufacturers are 
CONDITION complaining of losses which have resulted 

in paying or seeking payment of drafts 
through banks closing their doors either permanently or 
pending investigations which usually results in either a com- 
plete loss or tying up the money for periods of several years 
at a time. 

The situation has become so acute, especially in Min- 
nesota and Iowa and other northwestern states where 
there have been a great many bank failures during the 
past few months, that some jobbers have resorted to the 
practice of sending money through the American Express 
Co. Several Minneapolis banks have delegated the task of 
watching for shaky banks as the special duty of certain of- 
ficers and are consequently taking every precaution to pro- 
tect their clients. ; 

Many jobbers and manufacturers are attaching special 
notices to their drafts and they hope that by this means they 
will protect their drafts and funds thereby collected from be- 
ing held up by banks going under. The text of this stand- 
ard notation is as follows: 

“This draft is a cash item and is not to be treated as 
a deposit. The funds obtained through its collection are to 
be accounted for to the drawer and are not to be co-mingled 
with other funds of the collecting bank.” 

We understand the above notation is now being used 
on all drafts and checks of the Sheffield interests, the South- 
western Feed Dealers’ Association which includes the ma- 
jority of jobbers at Kansas City, A. L. Stanchfield, Hia- 
watha Grain Co., Linseed By-Products Co. and many other 


firms. The effect this notation has on securing immediate 
collections and preventing losses through failure of collect- 
ing banks has not been tested in courts and the banking 
commissioners of the several states, we understand, have to 
date refused to make a ruling as to whether or not the no- 
tation will legally “hold water”. 

It can be said, however, that during February one Min- 
neapolis jobber sustained a loss of approximately $1,000 de- 
spite the fact that his draft carried the above notation. He 
has been trying to collect the money during the past few 
weeks and it is possible that a test may be made of his case. 
It is certain that some way of protecting the grain, feed and 
milling industry from losses of this kind should be found 
and found immediately. 


EXCHANGE (Credit for the remarkable prosperity which 
OF IDEAS has blessed this nation, the American peo- 

ple and American industry during the past 
year is generally attributed to the fact that we, as a people, 
are free in the exchange of ideas. 

This exchange of ideas is fostered by luncheon clubs, 
trade associations and trade journals. It is helped by any- 
thing which helps us rub elbows with one another. The 
Feed Bag, as a trade journal, is proud that it is helping in 
this exchange of ideas. 

Despite the fact that this exchange of ideas is widely 
known as having been profitable, there are still people, and 
some readers of The Feed Bag are among them, who will 
refuse to read about or hear about anything which occurs 
outside of their immediate territory. ‘Conditions are dif- 
ferent here,” they say. 

The Feed Bag agrees that conditions are different in 
various parts of the country but in our specific industry, for 
example, we are convinced that the eastern feed dealer can 
learn much from his brother in the West and the western 
feed dealer can learn much from the East. 

The West is pioneering in the matter of operating cash 
feed stores and in discontinuing their former large credit 
accounts. The East leads in the matter of knowing costs, 
in organization work and is now starting the work of selling 
feed store service to the feeder. ; 

Read everything in each issue of The Feed Bag. You 
will find it all interesting and profitable. 


OUR STREET The city of Milwaukee changed the 
NAME CHANGED names of many of its streets, effec- 

tive March 1, and the proper address 
of The Feed Bag now is 86 East Michigan street. The 
street on which our office is located was formerly just Mich- 
igan street but Sycamore street, the extension of old Mich- 
igan street on the west side of the river, is now new Mich- 
igan street and consequently if mail is to reach this office 
without delay it is necessary for it to be addressed correctly 
as follows: The Feed Bag, 86 East Michigan street. Des- 
pite this change in our address, The Feed Bag offices are 
still located in the same old place, directly across the street 
from the Mitchell building and the Milwaukee Chamber of 
Commerce. All dealers and other persons interested in the 
feed, flour and allied products business are invited to make 
our office their headquarters whenever they are in Milwau- 
kee. Come in any old time. You will always be welcome. 
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Balanced Rations 


IM. STOCK MADE-RITE DAIRY 
I. M. Stock Feed is the ideal general Made-Rite Dairy Feed is the all-purpose 
feed. It is scientifically balaneed so that it 
purpose feed. It is fed with very satisfae- 
will maintain the animal in good physical 
tory results to most livestock on the farm, condition and provide abundantly for profit- 
making a palatable and wholesome feed. able milk production. 
Many dairymen like this feed for their cows Made-Rite is a protein concentrate. It is 
and some find it advisable to mix it with Oil absolutely free from any filler or screenings 
Meal. and produces a much better flavored milk 
than feeds containing adulterants or screen- 
I. M. Stock Feed is a clean and whole- ings. Made-Rite contains only wholesome in- 
some feed. It is composed of not less than gredients properly balaneed,—Ground Corn, 
60% Choice Ground Corn and Hominy Feed, Meal, 
the balanee is Ground Oats and Reground Calcium Carbonate 
Salt and Cane Molasses. 
Oat Feed. This feed is guaranteed not to An analysis of Bates Deter Feed taken by the Feed In- 
heat. Some of our dealers in Wisconsin have 
: Wisconsin Test Our Guarantee 
averaged a car a week this season. Protein........... 17.56%  Protein........... 17.00% 
For immediate acceptance— Hor immoiilate ‘neceptanes— 
$27.50 $32.50 
F.O. B. Chicago rate Points. F.O. B. Chicago rate points. 
Our Wisconsin customers like our plan of selling directly to the dealer trade. By so do- 
ing, we enable our dealers to sell our quality line at prices much lower than competing feeds. 
Write us today for samples and prices on our 
GOLDEN EGG LAYING MASH GOLDEN EGG SCRATCH FEED 
IOWA SCRATCH FEED GOLDEN EGG CHICK GRAINS 
CORN AND OATS 
We ship corn and oats in mixed cars with our manufactured feeds at carload prices. 
DEPT. L 
CEDAR RAPIDS, IOWA 
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Many Minnesota Grain Elevators 


Now Retail Feed Stores 


President Gustafson Dies At Close Of Farmers’ Elevator Convention 


Tragic End Comes During Address To 700 At Minneapolis Banquet 
By David K. Steenbergh 


a VV must go in for side lines. 
We are preaching that the 
elevator is a service station 
and with the westward progress of di- 
versified farming we now must handle 
feeds as well as all other commodi- 
ties the farmers use.” 

This was the message which J. I’. 
Gustafson of Windom, Minn., presi- 
dent of the Farmers’ Elevator Associa- 
tion of Minnesota, left to managers 
of farmer elevators, whose cause he 
had championed for so long, just be- 
fore his tragic death at the close of 
his association’s annual convention 
which was held at Minneapolis, Feb. 
15-17. He spoke the above words to a 
representative of The Feed Bag on 
Wednesday afternoon and died the 
evening of the following day. 

Dies of Heart Attack 

President Gustafson was_ stricken 
with a heart attack while delivering 
an address at a dinner of 700 grain 
and elevator men at the Nicollet hotel, 
Thursday evening, February 17. The 
dinner marked the close of the conven- 
tion and was tendered to the elevator 
men by the Minneapolis Grain Com- 
mission Merchants’ Association. 

He had been speaking for about ten 
minutes when he lurched forward, 
striking his head on the table and then 
slumped to the floor. The toastmaster, 
Frank H. Higgins, president of the 
commission merchants, and A. F. Nel- 
son, of Benson, Minn., secretary of the 
Warmers’ Elevator Association, car- 
ried Mr. Gustafson to an adjoining 
room. An effort was made to revive 
him while physicians were summoned. 

Delegates Pray in Tribute 

President, Gustafson was dead when 


an ambulance surgeon arrived from 
the General hospital, but meanwhile 
the speaking program was carried on 
with an address*by Edward F. Flynn, 
assistant vice-president of the Great 
Northern railroad. When Mr. Flynn 
concluded his talk, Mr. Higgins made 
the brief announcement that Mr. Gus- 
tafson had died and the audience stood 
while Rev. William E. Dudley, pastor 
of the Park Avenue Congregational 
Church, offered prayer. 

The Feed Bag grieves with the Far- 
mers’ Elevator Association of Minne- 
sota over its great loss in the death 
of President Gustafson. He had been 
an ardent worker in behalf of the far- 
mers’ clevator cause and had just been 
re-elected to head his association for 
the ensuing year. He was also presi- 
dent of the American (Co-operating 
Publishing Co., Chicago, and in 1923 
and 1924 he was president of the Far- 
mers’ National Grain Dealers Associa- 
tion. 

Convention Well Attended 

The convention, the end of which 
was marked so sadly by President Gus- 
tafson’s death, was the must success- 
ful ever held by the Minnesota farm- 
ers’ elevator men. More than 400 
farmers’ elevator managers, officials 
and guests were registered and at- 
tended the various sessions at conven- 
tion headquarters in the West hotel. 
The lobby of the hotel was crowded 
with exhibits of equipment manufac- 
turers, distributors and feed manufac- 
turers and grain commission merch- 
ants at exhibits and entertainment par- 
lors throughout the building. Meet- 
ings were held in the banquet room 
of the West hotel on the second floor. 


The Feed Bag will not devote space 
to a complete report of the convention. 
There were many speakers and dis- 
cussions. Community singing was led 
by A. B. Bell, of Rochester, N. Y. 
Throughout it was all a good fellow- 
ship and outstanding spirit of co-opera- 
tion and helpfulness toward everyone 
prevailed, the like of which the writer 
has seldom seen at any gathering. 

Many Prominent Speakers 

Speakers on Tuesday, the opening 
day, included B. F. Benson, Benson 
Quinn Co., Minneapolis; President 
Gustafson; F. S. Betts, Farmers Ele- 
vator Guide, Chicago; Secretary Nel- 
son; Professors Main and Christenson, 
College of Agriculture, University of 
Minnesota; Albert Immer, Farmers’ 
Elevator Co., Jeffers, Minn. The event 
of the day was a get-together banquet 
and entertainment in the evening, pic- 
ture of which is reproduced herewith. 

Speakers and discussion leaders on 
Wednesday were H. L. Mickelson, Ok- 
abena, Minn.; N. H. Mongeau, Elmore, 
Minn.; S. S. Beach, Hutchinson, Minn.; 
P. P. Quist, State Weighmaster, Min- 
neapolis; A. H. Stolte, Blue Earth, 
Minn.; F. B. Townsend, Minneapolis; 
O. P. B. Jacobson, St. Paul; J. Harold 
Curtis, St. James, Minn.; E. F. Flynn, 
St. Paul; and A. S. Morton, St. Paul. 

Speakers on Thursday were W. J. 
Kuhrt, Washington, D. C.. and A. C. 
Wiprud, secretary of the Upper Mis- 
sissippi Barge Co. Election of officers 
was held in the afternoon, and the 
convention closed with the evening 
banquet. 

Exhibits at the convention included 
Jameson-Hevener Co., St. Paul; J. Ar- 
nold Hughes, Minneapolis; Lindsay 
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Bros., 
Co., Toledo, Ohio; The Carey Salt Co., 


Milwaukee; Jeannin Electric 
Hutchinson, Kans.; Fairbanks-Morse 
& Co., Minneapolis; Jas. J. Gerber, 
Minneapolis; Northrup, King & Co., 
Minneapolis; Birdsell Mfg. Co., South 
Bend, Ind.; Diamond Huller Co., Wi- 
nona, Minn.; Clow-Winter Mfg. Co., 
Minneapolis; Dodd & Struthers, Des 
Moines, Ia.; Sheffield Brick & Tile Co.. 
Sheffield, Ia.; T. E. Ibberson Co., Min- 
neapolis; The Cuthbert Co., Inc., Min- 
neapolis; The Hickok Construction 
Co., Minneapolis; Richardson Grain 
Separator Co., Minneapolis; R. R. 
Howell & Co., Minneapolis; Twin City 


Separator Co., Minneapolis; Carter- 


Mayhew Mfg. Co., Minneapolis; The 
Link Belt Supply Co., Minneapolis. 


JACOB HETZEL of the Hetzel 
Milling Co., Delavan, Wis., who will 
be remembered as having won the first 
free prize car of feed at the 1926 con- 
vention of the Central Retail Feed As- 
sociation, P. A. Kohl, of Kohl & Gop- 
pelt, Waupun, and the Platten Pro- 
duce Co., Green Bay, have all recently 
become distributors of Purina feeds in 
Wisconsin. 


MAPL-FLAKE MILLS, INC., 
have closed their oat meal plant at 
Milwaukee. The Mapl-Flake Mills 
were a division of the Armour Grain 
Co., and manufactured Armour Oats. 
It is reported that Armour has de- 
cided to discontinue the oat meal busi- 
ness. 


| Ever Since 


BIG 


was placed on the market, in 
1880, it has catered especially 


to Family Trade in territory 
adjacent to the Mill.% Our best 
trade is where flour is best ap- 


preciated. BIG JO is not a 


It is 


popular only because of its 


popular priced Brand. 


superiority, not price. 
high priced, but it is economy 


to use it. 


It is 


BIG JO 


SELLS BEST BECAUSE 
IT IS BEST. <——« 
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HUDSON BROTHERS, Sanborn, 
N. Y., has remodeled its feed mill and 
this month reopened one of the finest 
of its kind in the state. 


FLOYD DAILEY, of A. O. Dailey 
& Son, Binghamton feed producers 
and dealers, looks forward to a very 
active spring business. The company 
is increasing its production through in- 
stallation of new machinery. 


S. T. EDWARDS & CO., feed sys- 
tem engineers of Chicago, are just com- 
pleting the remodeling and equipping 
of a modern scratch feed unit in the 
plant of Chapin & Co., Hammond, Ind. 
The plant will be four stories, with 
total capacity of 250,000 Ibs. per day. 
Equipment of the plant includes Le 
Page cut rolls, S. Howes & Co. special 
polishers and. separators, complete set 
of Edwards belt type percentage feed- 
ers for free flowing grains, special steel 
elevators with K. I. Willis high speed 
buckets, and Richardson automatic 
scales. Geo. Chapin, C. W. Chapin, 
and R. W. Chapin are the principals of 
Chapin & Co., whose activities in the 
teed industry as manufacturers of high 
grade dairy feeds, date back 35 years. 
when they started business at Milwau- 
kee, moving to Hammond, Ind., some 
twenty years ago. 


The Dairy Cow 


‘Requires Rich, 
Milk-making 

Feeds 
Our Western Alfalfa 
Meal is a depend- 
able healthful dairy 
feed. Uniform in 
texture and color. 


Contains no excess 
moisture. 


Alfalfa Meal 


May be fed without . 
waste. Contributes 
value to the ration 


—and Cows 
like it. 


Write or Wire Us For Quotations 


The Denver Alfalfa 
Milling & Products Co. 


Pierce Bldg., 
ST. LOUIS, MO. 


LAMAR, COLO. 


Should Your Feed Salesman Be Able 


To Milk A Cowr 


California Farmer Tells Of Sales Tactics Which Often Annoy Him 
If Your Representatives Aren’t Successful, Here’s The Explanation 


By Warren R. Gibbs 


With Special Permission of PRINTER’S INK 


HE ordinary farmer has been 
at the target end for about 
every form of shady selling 


ability, for all kinds of gyp transac- 
tions, for the taking of every chance 


only going to tell of men from the 
well-known, reputable houses. Maybe 
some time we will discuss the others 
who have made us ail suspicious. 

It is a beautiful day and everyone 


it will simply lengthen the visit and I 
also know he has every possible ques- 
tion nicely indexed. Opening the case, 
he tells me he is handling X-Y Econ- 
omy Dairy Feed. 


to put it over, for many years. 
We have had the honor of 
having every known form of 
selling tried out on us. All 
the new mops and installment 
books and latest maps have 
been offered at our doors. 

Too often, in the past, have 
we paid salesmen more for an 
article than the same _ thing 
could be purchased at the | 
nearest store. We have the 
stories of signed orders turn- 
ing up at banks in the form 
of thirty-day notes. We have 
the good old chromo salesmen 
still coming to see us. Natur- 
ally the reaction has been to 
make us suspicious and wary 
of all salesmen and _ every 
signed order. Too many times 
we have held the bag. 


THE PRINTERS INK PUBLICATIONS 


185 MADISON AVENUE 32°] NEw YORK 


February 14, 


Wr. David K. Steendergh, Managing tditor 
The Feed Bag 

86 Michigan Street 

Milwaukee, Wis. 


Oear ur. Steenbergh: 


You have our permission to reprint the 
article "Should a Salesman Be able to Milk a Cow", which 
appeared in the January 27th issue, provided due crecit is 


given, a8 you suggest in your letter of February i0th. 


We would appreciate receiving e copy of 
the iseue of The Feed Bag containing the reprint «hen it ie 


-ublished. 
Very truly youre, 
& Palmer 
BML Managiog Editor 


“Have you ever heard of 
Queen-Peitje Blankety Blank, 
who has just broken the rec- 
ord for milk produced in thir- 
ty days?” I know if I say 
“no” he will tell me all about 
it, so I say “yes.” Then he 
tells me that this wonderful 
cow was fed on X-Y. Down 
goes his hand into the case 
and out comes a little bottle 
full of something labeled Lin- 
seed Meal. As he talks again 
his hand produces almost 
magically another bottle lab- 
beled Bran. Bottle after bot- 
tle comes from the bag until 
he has a whole line of glisten- 
ing vials assembled for my ad- 
miring gaze. “These show 
you the high quality of the 


Handle Superlatives Easily 

If I wish to place an order with 
a salesman he will usually want ref- 
erences. Why should not the stranger 
be prepared to do the same? 

If you have listened, as I have, to 
the concentrated selling ability dis- 
played by these salesmen for about 
every device and article known, if you 
have heard the marvelous superlatives 
so easily handled, if you have been 
the recipient of the “sales manual talk” 
which flows so easily, you, too, might 
be inclined to listen with one ear and 
go right on planning the day’s work 
to yourself. 

I have a kindly feeling for these 
men. I realize that they are human 
beings trying to make a living the 
same as the rest of us. I have every 
desire to treat them with courtesy. 
But if I show them this, practically 
all will try to take advantage of the 
fact. I try to treat them pleasantly but 
I must admit at times it is certainly 
hard. 


Maybe a few examples will help to 
explain my attitude. This time I am 


busy. Just the right kind of weather 
for a pleasant spin in the country. Here 
comes a strange car and out steps a 
stranger. He comes to where we are 
working and the job stops at once. 
He calls me by name, having learned 
it at his last stop. Not at once does 
ke get down to business. Oh, no. The 
sales manual has the “approach” all 
written out. Four or five of us are 
standing there idly while he tells me 
what a beautiful place we have and 
how pleasant it must be to live fn that 
section and how some day he hopes 
to own a farm. All this time I know 
perfectly well that he is there to sell 
something. 


Feed Talk Formula 


Finally he asks me how many cows 
we have and goes to the car to drag 
cut his well-filled brief case. This 
part is all standardized to the split 
second. As soon as he says cows I 
know I am in for a talk on feeds and 
proteins and carbohydrates. Long ago 
I gave up trying to answer any points 
or to make any argument, for I know 


THE FEED BAG—MARCH, 1927 


component parts of X-Y feed.” 

“At this point may I ask in 
all honesty what earthly good these 
Lottles do? Are they meant to hypno- 
tize me? Do they affect me in some 
psychological manner worked out in 
the home office? 

Psychology Sometimes Fails 

Actually I know that the cow which 
holds the record was milked four times 
a day, that she was watched like a 
baby, that no expense was spared in 
any way to produce the record and 
that, in all probability, her feed was a 
very minor part of the program. I 
know perfectly well that we will never 
own any such cow, nor will we be able 
to afford to go after any such record. 
But along he. goes, on and on and on, 
telling me of the amount of protein and 
fat and fibre. Finally the talk is over. 

I tell him that the feed we are 
using seems perfectly satisfactory, that 
we have enough on hand to last months 
and months, in fact I tell him anything 
to get rid of him. He seems perfectly 
satisfied, asks me the name of the 
owner of the next place, climbs in his 
car and is off. That night he sends in 
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my name as a good prospect. 
ceive many nice folders showing beau- 
tiful cows in knee-deep grass by flow- 
ing brooks, and large factory buildings 


I re- 


busy supplying said cows. In the 
meantime we start work again. 

This man knew nothing practical 
about cows. Not one out of ten of 
the feed salesmen could even milk a 
cow. I know that properly to test any 
feed is a matter of weeks and consid- 
erable bookkeeping. I fail to see just 
why I should go to the trouble of try- 
ing the feed at my expense. 

Would Close Sale Quickly 

Well, here comes another car. This 
time I am in a field a half-mile from 
the house. Some one of the men drops 
what he is doing and comes after me. 
No, the salesman cannot be expected 
to trudge that far on a hot day. This 
one tells me we have a beautiful place 
and that some day he hopes to own a 
farm. Then he, too, goes to his car 
and brings out the old battered brief 
case. This one notices we have no 
silo and is off in the explanation that 
his is wind-proof and concussion-proof. 
That it is an object iof beauty as well 
as utility and that it costs only so 
many hundred dollars. I have never 
seen the man in my life. I have never 
heard of his company. But because I 
don’t ‘decide in five minutes to get his 
silo he leaves me with a look of min- 
gled pain and astonishment. 


Today we have a life insurance man 
who wishes to talk with one of our 
men. We are busy trying to get all 
the hay in we can this beautiful after- 
noon. The salesman can easily see we 
are busy. But what of that? He takes 
his man to one side and we hear mur- 
murs of “twenty-year endowment,” 
“straight life,” for the next half-hour, 
while four men sit around doing noth- 
ing. But the sun moves right along. 
These men would not for a moment 
think of going to a factory and hold- 
ing up production, but we are farmers 
and that is different. If I should tell 
him “No” he and the men would think 
me a “crab.” 

I could easily go on and tell of 
many others, but these will serve as 
examples. 

Tact Distressingly Lacking 

All buying, certainly 90 per cent of 
the farmer’s buying, is done on friend- 
ship and friendliness. Tact seems to 
be a virtue absolutely lacking. If one 
of your men makes me inwardly angry 
by holding up work and by overtalking 
he has no chance of selling me any- 
thing, no matter how good the article 
may be. In all the years I cannot 
remember one single salesman asking 
me if the present time was convenient, 
1 cannot recall one of them asking 
what time would be convenient, nor 
can I think of a single instance where 
cne of them said he noticed we were 
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busy and of course that wasn’t the 
time for me to see him. 

Actually the best time to sell the 
farmer is when it is raining, and the 
harder the rain, the better the chance. 
At such times the farmer is welcom- 
ing the rain as something he has been 
needing, he is in a pleasant state of 
mind, and, having little to do, actually 
welcomes the chance to talk. But in 
fifteen years’ operation of a farm I 
cannot remember one single solitary 
instance of a salesman coming out on 
a rainy day. They might get their 
cars muddy. 

Another item. If you want your 
men to sell us, why do you not give 
them a chance to know us? Seldom 
it is that the same man calls twice. 
Why don’t you have them drop in and 
get acquainted first? Don’t try to sell 
us hundred-dollar articles quicker than 
we can think. As a class we are sus- 
picious and will deal only with those 
we know. 

A Thought for Salesmen . 

Just a last little reminder. Please 
don’t let your men judge us by the 
clothes we may be wearing. Yes, I 
know that this is supposed to be an 
exploded fact, but some of the sales- 
men simply cannot rid themselves of 
the notion that the owner of the farm 
strolls around in $50 boots and $70 
breeches, with a Corona-Corona in his 
mouth and a riding crop in his hand. 
Only a few weeks ago, while I was 
doing one of those nice dirty jobs pe- 
culiar to farms I had a man approach 
me and ask how long I had been work- 
ing there and what kind of a man the 
boss was. 

I told him that the boss followed 
me around all day, that he yanked me 
out of the bed, that he was one of the 
meanest men I ever knew, that I 
wished some time I could get away 
from him and that I certainly would 
like to leave him but could not. All 
of this the man absorbed with interest 
and walked over to ask one of the 
men where the boss was. He was 
told that he had just been talking with 
him. The man took one look at me, 
climbed in his car and departed. This 
was one time I did not hear what a 
beautiful place we had nor that the 
salesman hoped to own a farm some 
day. 

So just please remember that some 
of us can afford to wear old clothes. 


MANAGER MILLER of the Ru- 
dolph Mercantile Co., Rudolph, Wis., 
announces that his firm is contem- 
plating the building of a large ware- 
house this spring and will also install 
a feed grinder. The business is con- 
ducted on a strictly cash basis which 
seems to be working out very nicely. 
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How Do You Collect Slow Accounts 


Have You Tried Humorr 


Minnesota Feed Dealer Describes Plans He And Friends Have Used 
No Sale Can Be Considered Completed Until Full Payment Is Made 


financial forecaster, in his week- 

ly report of February 13, in part, 
says: “Most all lines of business can 
be classified into one of ten groups. 
These groups are as follows: retailing, 
manufacturing, banking, agriculture, 
mining, railroading, public service, 
building, shipping, and insurance. I 
put retailing first in this list, because 
it is of the greatest importance. But 
few people realize the magnitude of the 
retail business. The retailers of the 
United States sell $200,000,000 worth 
of goods each day, and keep 50,000,- 
000 peopie employed. In other words, 
the retailers collect the money to run 
practically all other industries. Hence, 
the retail business is of vital import- 
ance and should command respect and 
co-operation from all.” 

Are We Successful? 

The above is interesting news, and 
undoubtedly we retailers at first 
thought, should feel mighty proud of 
our envious position as leaders of 
American commerce. However, on 
second thought, after looking over our 
past due accounts and credit extended 
tc our trade, we sometimes wonder 
whether we are such a success as Bab- 
son infers that we are. 

Is it not true that a sale is only half 
completed until collection is made? 
The Feed Bag has started a splendid 
thing in advocating that all retailers 
get down to a cash basis. You can sell 
more to a customer who is paid up, 
then you can to one who is delin- 
cuent. This is a principle of sales- 
manship which is understood by any- 
one who has sold goods. When a 
customer is allowed to fall behind in 
his payments, he ultimately reaches a 
point where he will stop buying from 
those to whom he owes money, and 
seek to establish new avenues of 
credit. 

Cash Business Encoutaged 

It is worth noticing, that although 
some firms are changing directly from 
credit to cash, that others are allow- 
ing cash discounts for payment of bills 
within a specified number of days. A 
customer who takes a cash discount 
pays just that much less, and it is 
therefore to the advantage of the feed 


R ‘inane BABSON, that eminent 


By W. G. Haertel 


dealer from a competitive standpoint 
tc get his customers to buy their goods 
as cheaply as possible. 

Even the most casual inquiry into 
the matter of cash discounts, reveals a 
woeful lack of understanding among 
customers, that 2 per cent ten days, net 


HE Feed Bag is proud of 
C the fact that many retail 

feed dealers have become 
writers in order to prepare arti- 
cles for our columns. In past 
issues we have presented articles 
by F. Kern, W. C. Young, James 
H. Vint and others, but Mr. 
Haertel is our first Minnesota 
retail contributor. He is asso- 
ciated with the G. A. Haertel 
Co., dealers at Hopkins and 
Camden Park. 


thirty days, is equivalent to 36 per 
cent per annum on their money. Even 
as small as % per cent ten days, net 
thirty days, equals 9 per cent per 
annum. Every feed dealer doing a 
cash discount business should convey 
this information to his trade, stating 
the advantages of discounting their 
bills, even if they have to borrow 
money from the bank to do so. It is 
good sales strategy to get a customer 
to transfer to the local bank as large 
a portion of his outstanding indebted- 
ness as possible. It is much better 
that he owe money to the bank than 
to you. That is what the bank is. for. 
Writing Collection Letters 
' However, inasmuch as the majority 
of feed' dealers are still doing a credit 
business, and although it is a fact that 
we lean heavily towards the cash pro- 
position, we still find our credit prob- 
lems usually end up in the writing of 
collection letters. 

When collections are made by mail, 
the follow up should be planned with 
considerable thought as to the psycho- 
logical reaction of the customer. For 
the first two or three letters, at least, 
it is a mistake to send anything but 
a mere reminder that the account is 
behind. 

A very humorous letter that was 
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quite successful in getting payment of 
a past due account was used by a re- 
tail merchant. Down the side of the 
letter were pen and ink drawings of 
four faces. The first face at the top 
of the page was a normal smiling face; 
the second face had grown a short 
stubble; the third face had a number 
of protruding whiskers, and the fourth 
face had a heavy beard which extended 
cver a coupon cut-off rule. Below the 
face with the beard on, appeared the 
line—“Cut off my whiskers and mail 
this in to us with your check for 
$30.00.” 
Humor Produces Results 

The letter itself read as follows: 

“Greetings! 

“When I started to write you, the 
office jinx and I made a bet. I was 
so sure you would help me clear up 
my records, that I agreed not to shave 
until I heard from you—so I started 
looking like this. 

“Letter No. 2 left me a bit more 
grizzly. Letter No. 3 found my beard 
a little longer. When I signed this 
letter, my friends were accusing me of 
being a Bolshevik, because I looked 
like this. 

“Won’t you be a good fellow, and 
let me get rid of the whiskers and the 
jinx, by pinning your check to the in- 
voice below, and sending it along?” 

This letter produced results. 
Prompt Collecting Necessary 

In all collection work, endeavor to 
either get the money in full or in part, 
or to get a definite promise from the 
debtor as to when he will make a pay- 
ment. The advantage of such a prom- 
ise is twofold. First, it puts a moral 
responsibility on the debtor to pay the 
bill on a certain date, and second, it 
constitutes an acknowledgment of the 
debt, which is always a good thing to 
have on file. 

Prompt collections and prompt pay- 
ments of bills are essential to the ulti- 
mate prosperity of any feed business. 


FRED HAWES, well-known Quak- 


er Oats Co. salesman of Whitewater, 


Wis., was a recent visitor at the of- 
fices of The Feed Bag. He reports a 
good feed business throughout his ter- 
ritory. 
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Milwaukee’s Newest Elevator 
and Newest Grain Firm 


OPERATING PHONE 
ELEVATOR “E” BROADWAY 263 
Milwaukee 


For prices on 


Capacity 1,500,000 bus. 

Corn, Oats, Barley, 

SAVANNA, ILLINOIS Poultry Wheat and 
400,000 bus. Oat Feed 


Wisconsin Grain Elevators Co. 


Milwaukee — Wisconsin 


Ideal for making chick growing and developing grains 
and intermediate scratch feeds. Cracks or granulates 
corn, wheat, groats, barley, rye, peas, milo, kaffir and 
millet to any size desired. It will also grind grain. 


Capacity 200 to 2000 pounds per hour. 
Kept in Stock for Quick Shipment. 


Hundreds of these wonderful little machines will be used this spring 
by those selling poultry mixtures. 


We are sole manufactures of Stimmel’s Patent ‘‘Grinds-on’’ Mil] 


S. HOWES CO., INc. « SILVER CREEK, N. Y. 
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Feed Lot Is The Farmer’s Oftice 
Go There To Sell Him 


Personal Service Wins Increased Business For Live Dealers 
For Certain Success, Help Your Patrons To Help Themselves 


NE sure way to increase your 
O sales is to give more personal 

service to the feeders in your 
vicinity. In the case of the feed deal- 
er, service does not mean a better de- 
livery system, or more clerks to put 
up orders. Rather it means getting 
right out into the feed lot and studying 
the farmer’s problems and showing him 
how to make more money with the 
feeds you sell him. 

Take the case of Dealer A and 
Dealer B in a small town near a 
big city. There were several 
good sized poultry farms in the 
township and both A and B sold 
poultry feeds of known value. 
Both men were well known, hon- 
est and highly respected in the 
community. Mr. A attended a 
sales school conducted by the 
company manufacturing the feed 


thing you know you'll be selling two 
or three more cars of feed every month. 
Dealers Depend on Feeders 

You cannot prosper unless the feed- 
er to whom you sell makes a profit on 
the feed you sell him. The more profit 
he makes on your feed the more you 
can sell him—and his neighbors. Then 
isn’t it worth while to study his prob- 
lems—know as much about them as 


first things to do is carefully study the 
literature put out by your manufac- 
turers. So few dealers really study it 
—they just skim over it, then put it 
away and forget it. 
Studying Feeds Worth While 

Another good way to learn a lot 
about the feeds you sell and how they 
make more money for the feeder is to 
attend sales schools which are held by 


he was selling. He learned a lot 
about chickens in a few days; 
how to cull a flock, how to care 
for baby chicks, how to prevent dis- 
case, and many other things. 


A Serves His Patrons 


As soon as A got back home he 
started a round of visits that took him 
into every poultry yard of importance 
in the county. He showed Mrs. Brown 
how to cull and helped her do it; he 
advised Mr. Smith on how to cure his 
flock of chicken pox and helped an- 
other with the roup. He talked about 
bigger egg production every chance he 
got and showed that he knew what he 
was talking about. In a very short 
time his store became a “service sta- 
tion” for poultry raisers. They stopped 
there whenever they:came to town and 
his sales were more than doubled. 


And what happened to Dealer B? 
Well, he still had some business and 
said things were doing well but that 
he was thinking of retiring or going 
into the lumber business. In other 
words, he was licked. 


Now this same example is just as 
true with feeds for farm animals as it 
is with poultry. If you are able to 
give a feeder expert advice on how 
much milk making feed to give the 
cows on legume hay or carbohydrate 
hay, and why, you have a mighty good 
chance of keeping his feed business. 
He'll tell his neighbor and the first 


the mills. Many large manu- 
facturers hold these schools in 
each section so it is not neces- 
sary to travel half way across 
the country to attend. Or the 
correspondence courses can be 
studied right at home if you 
really can’t get away. There is 
no charge for these helps which 
can also be studied by your as- 
sistants. 


There are many good books 


CALL ON FEEDERS 


he does—and help him make more 
money? 

But how can you do this? There 
are several ways and none of them are 
hard or costly. Of course, it’s easier 
to sit around the store but it’s much 
more profitable to wade around the 
mud out in the feed lot. One of the 


on feeds and feeding which will 

give you additional knowledge. 
Some you can get from you li- 
brary; others from the State Depart- 
ment of Agriculture. 

But one of the best teachers is ac- 
tual practice. Show real interest in 
your customer’s work, advise him 
where possible, and he’ll be your friend 
for life. 


Convention Coupon--Clip and Mail Today 


86 East Michigan street, 
Milwaukee, Wisconsin 


Milwaukee 


Name of Manager 


Firm Name 


for $10.00 paying 1927 dues. 
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CENTRAL RETAIL FEED ASSOCIATION, 


I am planning to attend the 1927 convention of the Central Retail 
Feed Association and “would prefer to have it held at (check which) 


Madison 


NOTE TO DEALERS: We want you to use this coupon and vote 
regardless of whether or not you are a member of the association. If 


you are not and care to join now you may do so by enclosing check 
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Good Program Attracts 
Record Attendance 


By E. C. 


Spencer 


Eastern Representative, The Feed Bag 


ORE than 150 dealers had reg- 
M istered before the opening ses- 

sion of the Eastern Federation 
of Feed Merchants’ mid-winter conven- 
tion at the Hotel Arlington, Bingham- 
ton, New York, at 9:30 Tuesday morn- 
ing, February 22. Before the conven- 
tion had closed on Wednesday, how- 
ever, practically a hundred more had 
registered. It was, without doubt, the 
most interesting and best attended 
mid-winter convention the federation 
has had. 

Words of praise for Secretary W. A. 
Stannard, for the efficient manner in 
which affairs of the convention were 
handled, were heard throughout the 
two days. Mr. Stannard has that hap- 
py faculty of combining efficiency with 
a genial and most pleasant manner, a 
rarity among association secretaries. 

Value of Association 

President W. Sanford WVanDerzee 
presided over the sessions. He opened 
the convention with a brief address, 
and introduced the first speaker, V. R. 
Corrou, secretary of the New York 
State Builders’ Supply Association. 

Mr. Corrou pointed out the value of 
trade associations to the public, the 
government and to business in general 
as well as to the particular trade so 
affiliated together. The general public, 
which only a few years ago was sus- 
picious of trade associations, now rec- 
ognize them as being a means of en- 
couraging cleaner competition, a de- 
sire to serve the consumer and to bet- 
ter the manufactured product. 

The subject of price, he said, is one 
that should be handled very delicately 
by associations, which might, unwit- 
tingly violate the Sherman law. Af- 
filiated action against any manufactur- 
er or jobber who may be operating to 
the dissatisfaction of the dealers, is 
another thing that might get an or- 
ganization mixed up into difficulties 
with the law. “Thank goodness there 
is no law against talking policy coliec- 
tively,” Mr. Corrou said. 

Organized Boycott Illegal 

“When it is asserted by a manufac- 
turer that he is selling a certain dealer, 
and we find this dealer has never pur- 
chased from this plant, we are then 
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in a position to tell our members that 
such and such a manufacturer gave us 
untrue statements, and we can state 
the contents of his paper as against 
the statement of the dealer to whom 
he says he has as a customer. Then, 
the dealer can use his own judgment 
and discretion in doing business with 
that manufacturer. We cannot, how- 


ever, instruct our members or suggest, 


that a dealer not patronize any manu- 
facturer who is operating within the 
law.” 

“Don’t forget your association from 
one convention to another,” Mr. Cor- 
rau urged. “Visit the members of your 
association. Call on the fellow who 
seems to have some secret for success, 
and he is bound to give you some very 
valuable pointers for the conduct of 
your own business. You also will find 
the man, whom you had suspected of 
being unethical in his conduct of busi- 
ness, to be, nine chances out of ten, 
as good a fellow as you are. The day 
of cut-throat competition is gone. Your 
competitor today is a man_ seeking 
with you, not fighting against you, 
Sociability brought about through such 
organizations as your own has _ prac- 
tically eliminated the cut-throat com- 
petition of a few years ago.” 

Carpenter Urges Salesmanship 

Austin W. Carpenter, sales manager 
of the Larrowe Milling Co., criticized 
feed dealers for their somewhat back- 
ward merchandising methods. The 
feed dealer has not kept pace with the 
times in merchandising of his product, 
ke said. In one of the most convincing 
talks before the federation, Mr. Car- 
penter urged more advertising on the 
part of individual dealers, as well as 
a co-operative and educational cam- 
paign which he declared should be car- 
ried on through farm journals and 
other media reaching the farmer, in an 
effort to tear down the present wall of 
suspicion thrown up by many co-op- 
erative organizations against the feed 
merchant. (See special report on next 
page.) 

“When the feed. merchant and the 
agricultural extension service work to- 
gether,” was the topic of a talk by 
Dr. C. E. Ladd, director of extension, 


THE FEED BAG—MARCH, 1927 


W. A. Stannard 


of the New York State College of Ag- 
riculture. Service of the farm bureau 
and the feed merchant should be co- 
ordinated to the mutual benefit of both, 
he said. They should work together 
so that one does not block the way 
of the other. If the Farm Bureau, 
which is partly under supervision of 
the college, recommends a certain kind 
of fertilizer, and the dealer does not 
carry it, each is blocking the way of 
the other. 

Dr. Ladd suggested the feed dealer 
keep in touch with the bureau and 
keep posted on its activities. If the 
extension bureau is going to take one 
kind of fertilizer, the dealer should 
handle it. He suggested that a com- 
mittee or delegate of each be appointed 
so that they may check up on the work 
of each other. There is a program for 
the purchase of grain and seed in which 
the dealers’ organization and the ex- 
tension bureau should co-operate and 
co-ordinate, he said. 

Dealers Make Complaint 

In a discussion that followed, it was 
stated by one of the dealers, that cer- 
tain representatives of the extension 
bureau. were recommending certain 
commercial brands of feed and grain, 
znd of seeds. Dr. Ladd said that this 
practice was unknown to the school 
and when sufficient evidence was pre- 
sented to authorities, it would be im- 
mediately eliminated. He asked one 
of the delegates to make his complaint 
te the extension department in writing, 
so that action might be taken on it. 

The federation went on record to co- 
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TOO MUCH CREDIT cannot 
be given W. A. Stannard, secre- 
tary of the Eastern Federation of 
Feed Merchants; Herbert J. 
Barndt, chairman of the enter- 
tainment committee; J. F. Dow- 
ney, chairman of the reception 
committee; and to President W. 
S. Van Derzee for the great suc- 
cess of the Binghamton conven- © 
tion. 

The gathering was probably 
the most successful ever held in 
the history of the retail feed 
trade from the standpoint of con- 
structive work planned and ac- 
complished, enthusiasm and 
good-fellowship. 


It requires more hard work to 
arrange a convention than most 
persons can realize. We believe 
the success of the convention 
makes Binghamton proud to have 
been the host and the workers, 
who handled the arrangements, 
proud to have been on the job. 


by the state, Dr. Ash declared there 
was little room for improvement, and 
that the spread of the disease was due 
greatly to carelessness of dairymen and 
breeders. 

To prove the state’s efforts to co- 
operate with the breeder in stamping 
out as far as possible, the dread dis- 
ease, the veterinarian will stay for days 
at a time to supervise fumigation of 
barns and sheds, and offer suggestions 
to the feeder. It is possible, he said. 
for other animals to carry tuberculo- 
sis to the cattle, and many feeders, 
realizing this, are endeavoring to keep 
from their farms rabbits and rats, pos- 
sible carriers of disease. 


Would Define “Retail Dealer” 

A resolution committee was appoint- 
ec by President Van Derzee, as fol- 
lows: F. M. McIntyre, Pottsdam, N. 
Y., chairman; M. J. Peck, Waland, N. 
Y.; and A. W. Roye, Sussex, N. Y. 

The committee chosen to prepare a 
definition of “a Retail Feed Dealer,” 
did not arrive at a definite decision, and 
it was decided to have the manufac- 
turers’ association appoint a commit- 
tee to meet with the dealers sometime 
in the near future, to frame a defini- 
tion of the title, “ a retail feed dealer”, 
and report at the next convention in 
june. The Eastern Federation’s com- 
mittee is composed of the following 
members: M. L. Walldorff, Olean, N. 
Y.; L. L. Warner, Neiobe, N. Y.; 
Louis Bush, Loville, N. Y., and Samuel 

(Continued on Page 22) 
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Greater Sales Efforts 
Urged On Dealers 


By Austin W. Carpenter 


Salesmanager, Larrowe Milling Co., Detroit 


‘<4 DVERTISING is the great- 
A est force for reducing prices 
in America today,” Austin 
W. Carpenter of the Larrowe ,Milling 
Co., Detroit, said, in his tafK at the 
convention. “The big problem of the 
manufacturer and dealer of feed stuffs 
is to educate the public to this truth. 
When you begin to advertise, there is 
a certain class of people who feel that 
the cost of advertising is added to the 
cost of the product. The fallacy of 
this thought is proven in the case of 
the automobile manufacturer, particu- 
larly in the specific instance of the 
Chevrolet company which last year 
spent millions on advertising, and this 
year has the finest automobile any- 
where near the price on the market. 
The answer is easily discernible to the 
intelligent mind. Advertising increased 
production, which at the same time 
increased profits and brought about the 
ultimate reduction in the unit price. 
Greater Sales Effort Needed 
“What the feed business needs to- 
day, is the building of sales organiza- 


‘tions that will take care of mass ab- 


sorption as well as mass production. 
The retail feed trade is realizing, and 
has realized for the past few months, 
that it has a real problem on its 
hands. Good clean merchandising, 
service to the farmer, disproving the 
propaganda being spread by certain 
representatives and publications, is the 
cne thing that will determine the future 
of the dealer as well as the manufac- 
turer of feeds.” 

Mr. Carpenter told of How the city 
of Detroit had been covered, inside of 
five months, by one representative or 
another of some washing machine man- 
ufacturer, every housewife in the city 
having been visited, to determine her 
stand or get her order for a machine. 
This thing is coming in the retail feed 
business, he declared. 

Visit Your Farmer Patrons 

“If you want to build up your busi- 
ness, you can’t do it sitting in your 
office or around your mill. Get out 
with the feeder, take your automobile 
ever so often, and visit every farmer 
in your locality, and burn in his mind 
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the word SERVICE, which you stand 
for.” 

The feed merchant is too meek, ac- 
cording to Mr. Carpenter. The aver- 
age feed dealer is suffering from some 
form of inferiority complex. “Get a 
little more enthusiasm over your own 
business. Until you become enthusias- 
tic about our business and yourself, 
you can’t very well stir enthusiasm in 
the minds of your consumers. The 
one thing the feed trade needs is more 
enthusiasm. Just as soon as you get 
the thought in your own mind that 
you are ‘a pretty good fellow in a 
splendid business’ spread it on paper 
with printers’ ink, and tell the world 
about it. Get a proper picture of your- 
self and the wonderful service you 
render. 

Sell Yourself and Then Others 

“If you are the right kind of a 
dealer, and you are if you belong to 
this organization, you carry a complete 
stock of feed for the poultryman, the 
dairyman, the swine raiser and the 
farmer and grower. You can give 
him just what he wants. You go to 
the expense of installing grinding 
equipment to his availability, a service 
te the community immeasurable and 
unequalled by any other line of busi- 
ness. This is the thought that you 
must get across to your trade.” 

Mr. Carpenter said that too few 
dealers are cost keepers. They mea- 
sure their profits in their minds, adding 
a percentage to the original cost of the 
feed, not taking into consideration 
other expenses of handling and turn- 
over. “Do you know how much it 
costs you to deliver a ton of feed five 
miles? If you do not, you are not 
operating your business profitably. If 
your trade insists upon delivery serv- 
ice, you are entitled to be paid for it. 

Sees End of Credit Evil 

“The time is coming when we will 
entirely eliminate the credit evil. The 
present credit and collection condition 
in the feed trade is partly due to lack 
of business ability on the part of the 
dealer. You let your trade get in the 
habit of extending credit originally al- 
lowed for 30 days, to 60 and 90 days, 
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and sometimes much longer. 
“You cannot conduct your business 


this way and make a profit. My big 
problem in handling dealer relation- 
ships, is in getting them to make a 
profit, a decent profit. I am very much 
opposed to profiteering. I have abso- 
lutely no respect for the profiteer, and 
I have little respect for the dealer who 
sells his feed for almost no profit to 
himself. We manufacturers would 
rather not take your order, as much as 
we want volume business, than to sell 
tc a man who is not making a living 
profit on his stuff. 


Many Fools, Few Profiteers 


“There is an underlying thought in 
much of the advertising and talk of 
certain co-operative organizations, to 


New Elevator 
Profits Here— 


Let us give you a start 
in the making and selling of 
a good poultry mash. 75% 
of a good chick mash is com- 
posed of wheat and corn 
products which you now 
have on your floor and are 
selling and delivering at a 
low price. 


Turn $23.00 Middlings 
Into $75.00 Mash 


All you supply is the mill 
products and_ labor. We 
supply Jersee Milk Food. 
formulas, advertising to your 
trade, ete. We check and 
test your mixtures without 
cost to you. We start you 
and keep you going. We are 
in business together. Your 
investment is very small. 

This is no experiment. 
Hundreds of elevators are 
making nice profits right 
now. You have no competi- 
tion. 

This new business helps 
mill profits when the grain 
business is slow. 

It is certainly worth your 
while to send the coupon for 
further details. 


THE 
Jersee Co. 
Minneapolis, Minn. 

Attach This Coupon to One of 
Your Letter Heads NOW ! 


THE JERSEE CO., Minneapolis, Minn. 


GENTLEMEN: 


Send at once particulars regarding 
our offer to build up a Poultry Mash 
Business in this section. 


the effect that it is their purpose to 
eliminate the dealer profit. To every 
profiteer in the feed business, I guar- 
antee you will find a hundred who are 
selling at ridiculously low prices. 

“Educate your trade to quality of 
feeds you sell and the value of the 
service you render. Teach the public 
that the advertising is the force that 
is lowering cost rather than raising it.” 

Mr. Carpenter declared that “adver- 
tising” is the great force behind 
America’s progress. It looms above 
the country’s natural, resources, and 
the genius of the American business 
man. It is the crying need of the 
feed trade, he insisted. 


REEVE HARDIN, Hamburg, N. 
J., dealer, and one of the Eastern Fed- 
eration’s most active directors, left the 
3inghamton convention to meet Mrs. 
Hardin, who has joined him on a trip 
to Birmingham, Ala., where they will 
visit their daughter, Eleanor Hardin, 
who is conducting a private kinder- 
garten in the southern metropolis. Mr. 
Hardin will spend several weeks in 
Pinehurst, N. C., before returning to 
the office of Reeve Hardin, Inc. 


HEWLITT CLARK, feed merchant 
in Westtown, N. Y., is wintering in 
the south. 


BILLY DAILEY, ten-year-old son 
of Floyd Dailey, Binghamton feed 
manufacturer, displayed unusual mu- 
sical ability as the drummer in the 
orchestra furnishing music for the Eas- 
tern Federation frolic. Prolonged ap- 
plause brought several encores from 
Billy after he proved vocal talents as 
well as those of a drummer. 


GEORGE Q. MOON CO., Bing- 
hamton, N. Y., is enlarging its mill, 
installing new machinery that will in- 
crease capacity more than 500 bbls. 
daily. Just now the mill is operating 
day and night at full capacity. The 
immediate business outlook is exceed- 
ingly bright, according to C. E. Davis, 
member of the company. The com- 
pany, which is more than 50 years 
old, is enjoying one of the best years 
in its history. 


THANK YOU, MR. CARPENTER 

“Your little magazine has a real 
kick, and I don’t know when I have 
seen a paper that I have enjoyed more. 
It is doing some good work for the 
feed merchant,” Austin W. Carpenter, 
of the Larrowe Milling Co., told The 
Feed Bag representative at the Bing- 
hamton convention, when he asked to 
be put on the list as a regular sub- 
scriber. 
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Maryland Coal & Coke 


Company 
STEPHEN GIRARD BUILDING 
PHILADELPHIA, PA. 


phur. 


Operators of mines in the famous Sewell 
Seam New River district of West Virginia, 
producing coal of strong structure and ex- 
cellent preparation; all mines equipped with 
efficient shaker screens and loading booms. 


Our coal analyzes approximately 25% vola- 
tile, less than 5% ash, less than 1% sul- 
It is strong structured and screens 
and carries with minimum degradation. 


WE MAKE 
5" Lump—2"x5" Egge—7/8' x2" Nut 


Our illustrated folder will be gladly sent to dealers upon request. 


Page Twenty 


THE FEED BAG—MARCH, 1927 


| | 
| | 
| 
| 


Burlington Dealer Issues Paper 


To Serve His Trade 


News Items, Humor and Feeding Hints Mingled With Store Advertisements 
Walter Uebele Says Trade Was Pleased With First Issue Of ““Eye Opener” 


NEW departure in the way of 

A feed store service to the feeder 

has been started at Burlington, 

Wis., by Walter Uebele, proprietor of 
the Burlington Feed Co. 

Mr. Uebele has started publication of 


Walter F. Uebele 


a paper which he distributes free of 
charge and at regular intervals to the 
1,500 farmers and other patrons on his 
mailing list. He calls his paper the 
Burlington Eye Opener. 


First Issue in January 

The first issue of the Burlington Eye 
Opener was mailed to the trade of the 
Burlington Feed Co. during January, 
1926. It is a four page paper neatly 
printed on good quality stock. The 
page size of each page is 9x12 inches 
and the type size is 634x10 inches. 
Each page has three columns and the 
general makeup of the paper is some- 
what similar to that of a good news- 
paper. 

The first issue of the Burlington Eye 
Opener included a story about Mr. 
Uebele and the progress of the Burling- 
ton Feed Co., during the twenty years 
he has owned and operated it. Other 
material in the paper included a story 
on business prospects for 1927, a story 
with table, showing when wheat and 
corn harvesting season occurs in vari- 
ous parts of the world, editorials, pict- 
ures of Mr. Uebele and of the Burling- 


ton Feed Co. plant, squibbs about com- 
modities offered and activities at the 
plant, poetry and humor. 

Handles Many Commodities 

There were four advertisements in 
the first issue, all calling attention to 
the products handled by the Burling- 
ton Feed Co. Some of the products so 
advertised were coal, salt, Quaker and 
Gold Medal feeds, meat scraps, oyster 
shell, Pearl grit, charcoal, alfalfa meal, 
dried buttermilk, screenings, grain, 
mill feeds, flour, etc. 

Mr. Uebele conducts one of the most 
modern and progressive feed stores in 
the state of Wisconsin. He is proud 
of the fact that he offers unusually 
good service to his patrons and that 
he carries practically everything any 
of them might want in the way of 
feeds, flour and allied products in 
stock. He has a warehouse work room 
equipped with two attrition mills, corn 
cracker and cleaning mill. He has a 
grain elevator with a capacity of 12,000 
bushels and two warehouses, one 
on the Milwaukee road tracks and the 
other on the Soo line, with a total ca- 
pacity of 35 cars. 


Has Large Trading Area 
Practically all of Mr. Uebele’s busi- 
ness is done in a retail way and his 
trading area now extends for a dist- 
ance of from 25 to 30 miles all around 
Burlington. He also has some jobbing 


trade in flour, sugar, salt, rolled oats 
and several other commodities among 


the grocers and proprietors of general 
stores. 

The Feed Bag will be glad to answer 
inquiries and assist other dealers who 
might be interested in a house organ 
similar to the Burlington Eye Opener 
of the Burlington Feed Co. 


Burlington Eye Opener 


Net 


SERVES COMMUNITY FOR 20 YEARS 


Experts Say 1927 
Will Be Prosperous 


Year For Americans 


Burlington Feed Company 
Ranks With Best In State 


BETTER WORK 


W. H. EASTMAN, vice-president 
and general manager of the William 
O. Goodrich Co., Milwaukee, was re- 
cently elected president of the Dart- 
mouth Alumni Association of Wiscon- 
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Constructive Program Popular 
At Binghamton Meeting 


(Continued from Page 19) 


Duel, Pine Planes, N. Y. 

Seldom has: one the privilege of be- 
ing entertained even in our larger 
cities’ best theaters, by a musical or- 
ganization of equal merit to that of the 
Flory Milling Co. quartette, of Ban- 
gor, Pa. The boys gave a thorough 
and genuinely enjoyable entertainment 
at the Federation frolic following the 
banquet on Tuesday evening. Variety 
of their program proved it was well 
planned, and thundering applause of 
the listeners proved their appreciation. 

Herbert J. Barndt, Floyd Dailey and 


L. W. West were responsible for the’ 


excellent frolic program, which was in 
the nature of a vaudeville show. - A 
little personal touch was added to the 
program through quibs directed at 
some of the federation’s prominent 
members. Someone on the program 
committee had a keen sense of humor 
and a talent for composing “wise 
cracks” which went over big. 

Credit to J. F. Downey 

Much credit for success of the social 
side of the convention is due J. F. 
Downey, head of the Western New 
York Storage Warehouse in Bingham- 
ton, chairman of the reception commit- 
tee. Mr. Downey saw to it that every- 
body met everybody else, and “a good 
time was had by all.” 

Binghamton has many points for 
making it a fine convention city, but 
among its outstanding features are its 
excellent hotel facilities, its genial cit- 
izens and its humanly jovial manager 
of the Chamber of Commerce, J. B. 
Wiles, who kept the federation mem- 
bers in an uproar of laughter for ten 
or fifteen minutes during a short and 
humorous talk from the speakers’ table. 

Walldorff Was Toastmaster 

Everybody commented on the ability 
of M. L. Walldorff of Olean, who pre- 
sided as toastmaster at the banquet. 
His brevity and witticisms in intro- 
ducing the speakers were appreciated. 
Perhaps it was Mr. Walldorff’s good 
humor that influenced the happy and 
carefree spirit throughout the frolic. 

A juvenile orchestra, “The Melody 
Boys” furnished the musical program 
while the community singing was lead 
by Paul Sprout. 

Following is a list of all persons 
who registered at the Binghampton 
convention: 

L. W. Abbott, Richardson Mfg. Co., Ham- 


burg, N. Y.; E. S. Ackerman, Barber & Ben- 
nett, Inc., Albany. N. Y.; O. E. Auerbach, 
Basil Burns Grain Corp. . Buffalo, 
Avery, Swift & Co., 
Ayer, Ulster, Pa. 


ochester, N. Y.; H. O 
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Herbert Traders Flour & Feed 
Co., Stroudsburg, Pa.; H. J. Baker, N. J. Agri- 
cultural Extension Service New Brunswick, 

J.: W. H. Barnes, A. E. Staley Mfg. Co. De- 
catur, Ill.; H. J. Barndt, Reliance Feed & 

Grain Co., Inc., Binghamton, N. Y.; R. FE 
Bartle, Ladish Milling Co., Milwaukee, Wis.; 
Walter F. Woolever & Beasley, 
Senaerine. N. Y.; T. D. Becker, Verona, N. 

.: E. G. Beechwood, Sherburne, N. J. 

Mi: Beiermeister, Park & Pollard Ce., Troy 

; J. R. Bodurtha, Corn Products Refin- 
ing Co., Utica, N. Y.; Geo. S. Boss, S. Howes 
Co., Inc., Silver Creek, N. Y.; F. J. Bradford, 
Arcady Farms Milling Co., Chicago, IIl.; I. D:. 
Brugham, Union Milling, Union, N. Y.; 
C. Brown, Arcady Farms Milling Co., Chi- 


Co., Buffalo, N. ‘Y.; Louis Bush & Sons, 
Lowville, N. Y. 


A. W. Carpenter, Larrowe Millin , De- 
troit, Mich.; Lee W. Camp, 
alton, N. Y.; Louis a Camp, Camp Milli ling 
Co., Walton, N. Y.; Norman R. Carpenter, 
>. Saratoga Springs, N. Y.; 
A. Henry Case, F ase & Sons, Troy, Penn.; 
R. W. Chambers, Quaker Oats Co., Middle- 
town, N. Y.; Hulet Clark, C. G. Clark & 
Son, Westtown, N. Y.; John B- ae Beacon 
Milling Co., Cayuga, N. Y.; M. F. Cohn, Sun- 
set Feed & “oe Co., Buffalo, N. ¥.; &. R. 
Conklin, E. W. Conklin & Son, Binghamton, 
c. L. Cooney, John W helman & 
Sons, ‘Schenectady. Y.; V. R. Corrou, N. Y. 
State Builders Supply Assn., Syracuse, N. Y.; 
Wm. M. Crull, Quaker Oats Co., Syracuse, 
N. Y.; H. B. Curtis, Mt. Upton, N. Y.; 
Chantler, on Empire & Feed Mills, Bing- 
hamton, N. Y.; R. W. Chapin, Chapin & Co., 
Chicago, III.; E. Chapman, Department of 
Agriculture, ‘Penn Yann, 


F. L. Dailey, A. O. Dailey & Son, Bingham- 
ton, N. Y.; H. B. Damon, Co., 
Akron, Ohio; John Danahy, T 
Chas. Dean, Dean-Brant, Owego. Y.: CG. 
M. Decker, International Salt Scranton, 
Pa.; Samuel Deuel, Pine Plains, N. Y.; F. 8. 
Tioga Empire Feed Mills, Waverly, 

eg Ames-Burns Co., — 
el N. Y.; M. A. Donner, Lewis Grain Corp. 
Buffalo, N. YS . F. Downey, Western N. 
Storage Warehouse, Binghamton, N. Y.; A. R 
Drescher, P. Drescher’s Sons, Syracuse, N. Y. 
F. A. Dodt, Blank & Gottschall Co., Williams- 

ort, Pa.; A. D. Driscoll, Franklin & Driscoll, 

hitney Point, N. Y.s C. Dutton, Dutton 
Bros., Middlebury, N. Y.; C. C. Davis, Geo. Q. 
Moon Co., Inc., Binghamton, N. Y.; Wm. F. 
Dexter, Syracuse, 

Warren E. Eaton, R. D. Eaton Grain & 
Feed Co., Norwich, N. Y.; H. R. Edsell, The 
Feed, Coal & Co.; Chas. H. 

dred, Chas. H. Eldred & Co., Inc., Bain- 
N. ¥.: H. Elwood, Colonial Salt Co., 
Buffalo, N. Y.; Ez. &. Evans, Beacon Milling 
Co., Cayuga, N. 

H. S. Fairfield, W. Wohle, Inc., 
N. Y.; Julius Farney, Farney Steiner, Crog- 
han, N. F. Lee, Department of 
Agriculture, Y.; E. E. Franklin, 
Franklin & Driscol Whitney Point, N. Y. 

G. C. Garner, Everett | Aan & Co., 
Homer, N. Y.; Thos. Gaines, Sherburne, 

. Y.; L. Glover, C. & L. Glover, E. Randol 
N. Y.; Geo. I. 
or, Goodenow, Apalachin, 

Springville, N. . H. 
Z. K. Greene, Corn 
Middletown, N. ws H. Gross, Farmers’ 
Syndicate, Cortland, 

S. G. Haight, lg = & Ward, Candor, N 
Y.; Bruce L. Ha Il, Bruce L. Hall, Inc., Coo- 
perstown, ; Reeve Harden, Reeve Har- 
den Companies, "Hamburg, N. J.; F. F. Har- 
ding, American Molasses Co. of N. Y., 109 
Wall St., N. Y. City; H. Glen Harper, Dean 
& Bramley Co., Del i, N. Y.; A. E. arrison, 
Jr., Sunset Feed & Grain N. Y.; 
S. S. Harrison angen ; H. S. Hartzel, 
F. D. Hartzel Sons Co., Chalfont, Pa.; E. Ww. 
Hazard, Tyrell Feed Co., Nichols, N. Y.: 
Harold G. James G. Hilder- 
brand, Schenectady, N Theo. Hoffman, 
Guilford, N. Craver- 
Dickinson Seed Co., Binghamton, N. Y.; Clin- 
ton Hooper, Larrowe illing Co., Cortland, 
N. Y.; Geo. Hosie, Ames Burns Co., James- 
town, N. Y.; H. C. Hutchinson, Aydetwon, 
Pa.; Stuart Hyde, Flory Millin: Bangor, 
Pa.; T. W. Hamer, Stevens illing & Feed 
Co., Lacona, N. Y. 

J. G. Iredell, Brown Milling Co., Scran- 
ton, Pa. 

Frank S. C. Snowdon, Jr., 
Inc., Media, Pa.; Henr: 
& Co., Poughkeepsie, N. Y. 
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H. Johnson, Chapin - 


Cc. T. Kayhart, Comm. Retain Co., 
New York City; C. E. Kiff, Delhi, M.S 
Ralph B. Cortland Flour & Feed Co. 
Cortland, F. G. Krueger, Pillsbury 
Flour Mills, Buffalo, N. Y. 

C. J. LaFleur, Kasco 
F. P. Latus, Clayville, N wt Lew, 

. H. Gray Milling Co., Cone ¥.: #. 

‘ent, Chapin & Co., ‘Mansfeld, Pa.; C. C. 
Lewis, Lewis Grain Co., Buffalo, em 
Ladd, College of Agriculture, Ithaca, N. Y 


F. M. McIntyre, Potsdam Feed & Coal Co., 
Potion. N. Y.; W. J. McKibbin, Hecker, 

G. Manchester, EM Manc hester, Winster, 
Conn.; C. J. Martenis, New York C . E. 
Marvin, H. C. Hutchinson, Pa.; 

- F. Merwin, Quaker Oats Co., Rutherford, 
Ira J. ww Penn. Millers’ Ins. 
Wilkes Barre, Pa.; A. A. Mud e, W. J. Mudge 
& Son, Afton, N. Y.; M. F. Mulroy, Russell 
Miller Milling Co., Buffalo, N. 3s: We We 
oer Geo. Q. Moon Co., Inc., Binghamton, 


L. Nelson, Feed & Lumber 
. Deansboro, N. Y.; E. W. Niles, Newsome 
Foca & Grain Co., Waverly, 


Asa M. Palmer, Nichols, N. Y.; D. L. 
Se, Redington & Palmer, Otego. N. Y.; 
- H. Perri ctor Flour Mills, Inc., 
Pittsford, N. Y.; Jesse H. Phelps, Everett 
Aughenbaugh & o., Minneapolis, Minn.; F.G. 
ierce, Pierce Grain orn, Buffalo, N. Y.; 
A. R. Pitch her, Maine, N. Y.; W. A. Pu hal, 
Dealers’ Mutual Fire, Syracuse, 
H. R. Puschel, Arcady Farms Milling Co.. 
Binghamton, .; F. A. Pearson, College of 
Agriculture, Ithaca, N. Y.; E. A. Perre aux, 
College of Agriculture, Ithaca, N. Y.; Whiton 
Powell, College of Agriculture, Ithaca, N.Y. 
F. Harry Raymond, Quaker Oats Co., El- 
mira, N. Y.; Guy F. Reilly, sms & Fortnam, 
Cochecton, Y.; Floya Reynolds, John A. 
Reynolds, Albany, N L. S. Riford, Beacon 
Milling Co., Cayuga, N. Y.; C. A. Roberts, 
Department of Agriculture, Windsor, N. Y.; 
C. G. Rooks, Sidney, N. Y.; J. G. Ross, A. O. 
Dailey & zone. Binghamton, N. Y.; Andrew W. 
Roy, Mills & Roy Co., Sussex, N. 3.3; A. Oo. 
Rue, Quaker Oats. Co., New York City. 
W. A. Salisbury, Ames Burns Co., Bing- 
hamton, N. Y.; N. W. Salmon, Glenfield, 
<= & 8. "Savage, Cornell University, 
Ithaca, N. Y.; I. D. Sayles, Kasco Mil s, 
Utica, N. Y.; H. F. Schell, oe W. Eschel- 
man, Lancaster, Schell, Grain 
Dealers’ Mutual Fire, N. F. J. 
Schonhart, Cargill Soin Co., Inc., Buffalo, 
N. Y.; E. A. Schwab, E. A. Schwab Grain Co., 
Inc., Buffalo, N. Y.; C. A. Seely, The S. Alfred 
Seely Co., Spencer, N. Y.; W.E. Sleeth, Cicero, 
= Y.: Clifton O: Smith, Clifton O. Smith & 
Gerry, N. Y.; J. Russell Smith, 
Waidner & Co., Muncy, Pa.; James V. Snede- 
cor, I. S. Snedecor Sons, Bayport, L. I.; Geo. 
D. me Eastern Grain Mill & Elevator 
Co., Utica, Y.; Eleanor C. Spencer, The 
Feed Bag. pL Wis.; Mark Steele, 
The Townsend Ward Co., Buffalo, N. Y.; 
Joseph Steiner, Farney & Steiner, Croghan, 
N. Y.; Coe H. Sterns, Kingsely, Pa.; J. H. 
Stewart, Blatchford Calf Meal Co., Wauke- 
gan, Ill.; B. B. Stone, Stone Bros., Corbetts- 
ville, N. Y.; R. W. Strickland, Post Products 
Co., Syracuse, N. Y.; Geo. 7 Strong, Conk- 
Warwick, N. Y.; W. A. Stannard, 
Grain National Mutua! Fire Ins. Co., 
Albany, N 
A. J. eh Park & Pollard, Syracuse, 
N. Y.; L. E. Thorpe, Thorpe & Baker, Car- 
bondale, Pa.; ; Glenn E. ie ley, New Mil- 
ford, Pa.; Lionel True, J W.G Gray Milling 
Da» 


D. M. Van Horne, Tioga Empire Feed Mills, 
Binghamton, N. Y.; . S. Van Derzee, Al- 

any, N. Y.; G. A. Vandrowe, Larrowe Mill- 
ing Co., Detroit, Mich.; J. L. Van Hise, Bul- 
icendl. Middletown, N. Y.; T. P. Van Noy, 
Port ‘Jervis, N. Y.; H. N. Vredenburg, 
Sprout Waldron & oem Muncy, Pa 


Leland F. Walker, E. W. Conklin & Son, 
Binghamton, N. Y.; E. E. Walldorff, 
Acme Milling Co., Olean, 
Walldorff, Olean, N. Y.; C. P. Ward, 
Haight & Ward, Candor, 
Warner, Warner Bros., Niobe, Y.; 
Wm. Watkins, Hicker, Jones & Jerome Mili- 
ing Co., Buffalo, N. Y.; J. W. West, Park & 
Pollard, Boston, Mass.; F. L. Westcott, John- 
son City, N. Y.; W. J. Wheelock, La Roy 
Grain & Cereal Co., La Roy, N. Y. 3 Henry 


New Hartford, N. Y.; H. H.C. Williams, 
& Co., Herkimer, N. Y.; 7 oO. Wil son 


Deposit, N. Y:; L. Wood, Wood Bros., 
Cooperstown, N. Y.:R. B. Wood, Wood Bros., 
Cooperstown, N. 

A. E. Yardley, Churchill Grain & Feed Co., 
Buffalo, N. Y. 
i, P. Zumstein, Chapin & Co., Auburn, 


ad 


Prepared by the Minneapolis branch 
office Hay, Feed and Seed Division, 
Bureau of Agricultural E i 


HERE has been very little 

J change in the wheat mill feed 

market during the past month. 
Although the market showed signs of 
weakening at intervals, light produc- 
tion came to the fore repeatedly and 
was the principal factor in steadying 
_ prices. 

The immediate delivery situation, 
particularly on bran, remained exceed- 
ingly tight. Most of the principal mills 
in the Northwest are badly in arrears 
cn bran contracts with the result that 
there is very little offered from day 
to day for nearby delivery. The mar- 
ket on future shipments, on the other 
hand, is slow and easy and the buying 
interest at present is concentrated; en- 
tirely for immediate shipment and 
mills in endeavoring to sell feed even 
beyond prompt shipment have found it 
necessary to make liberal price con- 


cessions. 


In a general way March middlings 
are offered at very little discount under 
spot but March bran is quoted at 50c 
to $1.00 under spot, April $1.00 to $1.50 
under and May $1.50 to $2.50 under. 

A few interior mills have recently 
disposed of scattered lots of April-May 
feed by offering a few cars of March 
te go along with the order to attract 
business. Northwestern mills generally, 
however, are in a poor position to offer 
any quantity of feed for strictly March 
delivery, but most of them would like 
to take advantage of the present mar- 
ket to sell feed through to June. 

Feeders and country dealers, how- 
ever, are maintaining a strictly hand- 
to-mouth attitude in taking on their 
requirements. This will undoubtedly 
have a tendency to keep the spot mar- 
ket very firm at least until such time 
as mills will have caught up on their 
orders. 

The market on heavy feeds is slow. 


Most mills have flour middlings and 
red dog to offer for nearby shipment, 
which is in marked contrast to the 
scarcity of bran and middlings offers. 

The market on high protein feeds 
is barely steady. Linseed meal has re- 
cently shown a shade easier tone with 
mills getting fairly well caught up on 
old business and new :lemand rather 
light. Cottonseed meal has continued 
its upward trend but the demand at 
the higher levels has become less ac- 
tive. The consuming and mixed feed 
trade apparently now desire to wait 
further developments before booking 
ahead at present quotations. 

Gluten feed market has remained 
very steady. Manufacturers have now 
re-entered the market but are quoting 
only for April shipment. Re-sellers, 
however, have been in position to offer 
prompt and March and in a few cases 
have been cutting the mill quotations 
somewhat. 

Hominy feed, together with cracked 


Finest Grinding — Biggest Capacity 


Lowest Operating Cost—Longest Life 


The “Jay Bee”? Will Outlast Any Feed Mill Made 


The heavy plate-steel construction of the “Jay Bee” mill makes it practically unbreakable. Steel has four 
times the tensile strength of cast iron. Shocks and sudden strains to which a mill is subject will break cast 


iron—but not steel. 
No Heat—No Friction—Reduces Fire Hazard 


The “Jay Bee” has no burrs, knives, gears, rolls, nor breaker plates to wear 
dull or break —or heat the grain. Steel hammers, with 16 cutting edges, 


grind the material in suspension. No heat. No friction. Prevents explosions. 
Reduces fire hazards. 


Grinds Anything Grown to Any Degree of Fineness 


Shelled corn, ear corn, with or without 
husks on, corn stalks— any hay or rough- 
age—oats so fine hulls lose theiridentity, 
finest pig meal—whole wheat to whole | 
wheat flour — bran to'fineness of midd- 
lings—screenings to lose their identity 


—alfalfa hay to alfalfa meal. 


The “Jay Bee” meets every grinding re- 
quirement. Its superior grinding will in- 
crease your present business—and attract 
new customers from ten to twenty miles 
around you. Hundreds of milling plants 
have increased their business, decreas 
their cost, added to their profits with a 
“Jay Bee.” So can you. 


Distributed by 
J.B. SEDBERRY, Inc. 160 Hickory St., Utica, N. Y, 


Sizes and styles to meetlevery grinding requirement. Write 
for descriptive literature, easy terms, etc. 


Mfd. by the Bossert Corp., Utica, N. Y. 
One of the oldest and largest manufacturers of eet steel stamp- 
he U. S. Stampi 


ings in t! mpings of all sizes and shapes from steel, 
copper, aluminum, and other metal. 


THE FEED BAG—MARCH, 1927 Page Twenty-three 


= G Gu Gg Y Yy 
| | 
| 
SW 
| 


and ground feeds, have recently shown 
a decline on account of the weaker 
corn market. 


Various feeds are quoted today, 
February 28, for prompt shipment as 
follows: Standard bran, $26.75 to 
$27.25; pure bran, $27.25 to $28.50; 
standard middlings, $28.25 to $29.00; 
flour middlings, $30.50 to $32.00; red 
dog, $34.00 to $35.50, all Minneapolis 
basis. 

The low end of the range in the 
above quotations reflects interior coun- 
try mill offerings, while the top of 
the range indicates strictly Minneapo- 
lis delivery prices. 


100 Ib. Paper Lined Sacks 


DRY SKIM MILK 


Paper Lined Barrels 
i} 


COD LIVER OIL—COD LIVER MEAL | 


FEED FORMULAS 
FEED PLANT EQUIPMENT 
FEED SYSTEM ENGINEERING 


| 


DRIED BUTTERMILK | 


FRED LARSEN of the Spencer 
Farmers Co., Spencer, Wis., reports 
that a farmer in his territory is can- 
vassing his trade and selling direct 
from car. Fred will get all of this 
trade back again as the farmers in 
that territory are finding out that they 
can buy their dairy feeds more conven- 
iently and for less money from his 
warehouse at Spencer and at the same 
time get better quality feeds. 


ARTHUR S. TIFFANY, who sells 
White Swan flour in Wisconsin, cele- 
brated his seventy-third birthday at 
Madison on February 19. 


Sterling Poultry Feeds 


A COMPLETE LINE OF 
MIXED GRAIN FEEDS 


and 
GUARANTEED-TO-SATISFY MASHES 


also 


MIXED CARS 


Containing any of the standard mill feeds-- 

bran, middlings, rolled oats, oil meal, etc., 

as well as oyster shell, animal protein 
products, dairy feed, etc. 


Write, wire, phone for quotations on requirements 
of any size. 


Northrup, King & Co. 


FEEDS AND SEEDS 
MINNEAPOLIS, MINN. 


Convert Milwaukee Filth 


Into Fertilizer 

One thousand, three hundred and 
mfteen tons of Milorganite, the ferti- 
lizer made from sewage of the city of 
Milwaukee, was produced at the Mil- 
waukee plant and 56; tons were 
shipped to fertilizer manufacturers dur- 
ing January, according to a recent re- 
port by V. H. Kadish, business mana- 
ger of the institution. 

For the week ending Feb. 3, the 
plant produced 340 tons; orders were 
received for 405 tons and 236% tons 
were shipped. There were orders on 
hand Feb. 3 for 3,175 tons and there 
was on hand in excess of orders 2,516 
tons. 

The amount produced is approxi- 
mately half the output when all the 
sewage of the city is treated. The 
price received for Milorganite is ap- 
proximately $14 a ton net, depending 
upon the content of ammonia. From 
now on Mr. Kadish expects that ship- 
ments will increase and that the quan- 
tity on hand will diminish. 


FRANCIS DUHNE, Milwaukee 
feed jobber, announces that he has dis- 
continued the firm of Duhne & Co., 
and has opened a new ground screen- 
ings department for the LaBudde Feed 
& Grain Co., Milwaukee. Mr. Duhne 
will specialize in marketing sheep 
screenings as well as barley and other 
screenings. 


ELI W. HERRICK 

Eli W. Herrick, prominent feed mer- 
chant of Watertown, N. Y., died sud- 
denly on January 30. Although Mr. 
Herrick, who was 70 years old, had 
been in failing health for the past two 
years, his death was unexpected. He 
had eaten dinner with the family, and 
was seated at a window watching chil- 
dren play, when he was stricken. Mr. 
Herrick was able to attend a few duties 
at his office, and had visited his office 
two or three days before he passed on. 


HIAWATHA 


Grain Company 
MINNEAPOLIS, MINN. 


SCREENINGS 
GRAIN—FEEDS 


We Specialize in the Better 
Type of Feeding Screenings 


Get Our Samples and Prices 
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Dealers May Countermand Orders 


Prior To Confirmation 


Legal Expert Cites Typical Case As Guide For Feed Merchants 
Seller Cannot Rule Against Cancellation Privilege In Contract 


HEN a merchant signs an 

\ \ order for goods, and it is ac- 

cepted by the seller, a bind- 
ing contract results. The seller is 
bound to deliver the goods, the mer- 
chant is equally bound to accept and 
pay for them, and the order cannot be 
revoked, countermanded or canceled, 
except by mutual consent. 

However, the mere signing of an 
order by a merchant will not amount 
to a binding contract unless the seller 
is also bound. It follows, where an 
order is signed, subject to approval of 
the seller, the merchant will not be 
bound until the order is approved, and, 
as a general rule he may cancel the 
order at any time before it is accepted. 

A Case in Point 

The above point of commercial law 
is one of considerable importance to 
retaif, (merchants in general, and a 
working knowledge of the rule involved 
may well be had in mind when mer- 
chandise or equipment is being ordered. 
And, as an example of the reasoning 
of the court on the question, a brief 
review of a decided case ofi this char- 
acter may not come amiss to even 
the best informed. 

A traveling salesman called upon a 
merchant, and induced the latter to 
sign an order for certain equipment. 
The order provided that it was taken 
subject to approval of the salesman’s 
frm in a distant city. It also stipulated 
that it was not subject to countermand. 
All right. 

Dealer Countermands Order 

The order was given to the traveling 
salesman on July 11 and he forwarded 
it to his home office where it was ap- 
proved on July 21. In the meantime, 
however, the merchant decided he did 
not want the equipment, and served 
written notice of countermand upon 
the salesman on July 13. 

The selling firm declined to accept 
the countermand, and _ shipped the 
equipment. The merchant refused to 
accept or pay for it, on the ground 
that he had the right to cancel the 
order before it had been accepted, and 
the selling firm thereupon brought suit 
for the price of the equipment. 

This suit of the selling firm was 
based on the contention that, in view 


By Leslie Childs 


of the provision against countermand, 
the merchant did not have the right to 
cancel the order. The case reached 
the higher court on appeal, and here 
in reviewing the record, and in ap- 
plying the law thereto, the court said: 

“The order was simply an offer to 


HE question of whether 
C or not he had the right 

to countermand an order 
has bothered practically every 
reader of The Feed Bag at one 
time or another. The general 
rule, according to Mr. Childs, is 
that any order taken subject to 
approval may be canceled with- 
out liability any time before con- 
firmation is received. You will 
find it profitable to read every 
word of this instructive article. 


buy upon the terms stated therein. It 
is elementary that an offer may be re- 
voked at any time before it is accepted. 
This is true, even though the offerer 
has expressly declared in the offer that 
he will not revoke it, or has by the 
very terms of the offer allowed the of- 
feree a certain time to accept, unless 
the offer is supported by a considera- 
tion, 

“Unless an offer is supported by an 
independent consideration, there is, un- 
til acceptance, a complete want of 
mutuality, and no contract between the 
parties. In the present case there was 
no independent consideration for the 
offer, and the appellant [merchant] un- 
til acceptance, was not bound by any 
of its provisions. * * * : 

“The provision in the order that it 
should not be countermanded, and that 
any notice or communication relating 
thereto should be made in writing to 
the company * * * was_ purely 
contractual, and for the reason hereto- 
fore indicated was in no wise binding 
upon appellant until the order was ac- 
cepted by the company. * * *” 

Dealers Should Know Rights 

In accord with the foregoing lang- 
uage, the court held the merchant was 
within his rights in countermanding the 
order. And, that since he took this 
action before the selling firm had ac- 
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cepted the order, he could not be com- 
pelled to accept or pay for the equip- 
ment. 

The foregoing case constitutes an 
apt illustration of when a merchant 
may countermand an order for goods, 
and remain free from liability there- 
under. If the order is accepted when 
given, as where a salesman has the 
authority to approve, there will of 
course be no right of after cancellation. 
On the other hand, as we have seen, 
where an order is taken subject to ac- 
ceptance or approval, the merchant 
will not, in the absence of an indepen- 
dent consideration, be bound until the 
order has been accepted. It follows 
he may cancel up to that time. 

Of course, it goes without saying, 
that no merchant would waste his time 
and that of a salesman in giving an 
order with the expectation of cancel- 
ing it. However, and here’s the point, 
a situation may arise in which a mer- 
chant may have very good reasons for 
desiring td countermand an order. In 
such a case, a knowledge of his rights 
in this respect, as illustrated by the 
case reviewed, may prove well worth 
the having in mind, for the sake of 
being able to act promptly in accord- 
ance with the facts of a situation. 


J. C. WEEKS and John Dodson 
have purchased the Jake Ware feed 
store at Conway, Mo. 


LARRY HARTZHEIM of the firm 
of Lange & Hartzheim, feed dealers 
at Beaver Dam, Wis., stopped in at 
The Feed Bag offices early in Febru- 
ary on his way to bowl at the state 
tournament at Racine. Larry has two 
great hobbies, bowling and scat. 


MANAGER HONIG of the Miller 
Rose Co., La Crosse, Wis., was one 
of the Wisconsin feed dealers who re- 


‘cently visited the plant of the Purina 


Mills, St. Louis. The Miller Rose Co. 
operates about 35 stations in the vicin- 
ity of La Crosse, handling poultry, 
eggs and butter. They are now going 
into the feed business and will handle 
the Purina line. 
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Boost The Feed ane To Firms You Do Business With 


000000 


Ee 

Quality is remembered long 5: 

after price is forgotten— # 
You will be glad to know Bo 
about Square Deal BG 
feeds—wauit and see. 

oo 

THE DADMUN COMPANY 33 
WHITEWATER, WISCONSIN ag 


Buy 
PURITAN BRAND 


The Genuine Live Reef 


CRUSHED OYSTER SHELL FOR POULTRY 
Packed in new 100 lb. burlap bags. 


CHICK, MEDIUM and COARSE Grades 
Quality and Service Unsurpassed 


All Goods Guaranteed 


The Crushed Oyster Shell Company 


BILOXI, MISS. 


Not One Cent Invested During the 
First Thirty Days 


That’s our confidence in the Feed Dealer 
to make a complete turnover of the 


DOG FOOD 


| Pertectionssrur 


In fact, repeat orders before the expiration of the 30-day 
period is the rule and an established business with a most 
desirable class of customers is the result. 


We supply everything for the initial display; 
circulars, samples, etc., and PERFECTION 
once sold, always means a repeat, generally a 
quantity makes up the second order. 


WRITE, TODAY, FOR PARTICULARS 
ABOUT THIS WONDERFUL OFFER 


PERFECTION FOODS CO. 


BATTLE CREEK Dept. 22 MICHIGAN 
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FREE CURE FOR ALL 

The White Swan, Al Ruenitz’s house 
organ, has become so popular in the 
few months it has been issued that the 
Springfield Milling Co. is now revising 
and adding to its mailing list. Boyd 
Knell who assists Al in editing the 
little paper, says: 

“Of course every member of the 
flour and feed fraternity would live 
longer, happier, healthier and wealthier 
if they read regularly The White 
Swan and adhered strictly to the max- 
ims it teaches. Cod liver oil and 
I’ather John’s remedy as well as many 
other similar compounds used to as- 
suage human suffering could be done 
away with if men would rest their 
souls via The White Swan way.” 

The White Swan is sent out month- 
ly. There is no charge for The White 
Swan, and readers of The Feed Bag 
who wish to receive a copy regularly 
each month may write the Springfield 
Milling Co., Springfield, Minn., and 
ask to be placed on their mailing list. 


MAYER & EIMERMAN, flour and 
grist mill, Elkhart Lake, Wis., was 
destroyed by fire together with all 
machinery. The mill was compara- 
tively new, having been built about 
three years ago and it was but recent- 
ly fitted up for the purpose of making 
flour. The loss was estimated at $5,000, 
with insurance of $2,000. 


NEW WEYAUWEGA ELEVATOR 

The Weyauwega Milling Co., Wey- 
auwega, Wis., has plans under way to 
erect a steel or re-inforced concrete 


elevator during the coming year. The 
mill now produces over 100,000 bushels 
ot rye flour per year, using approxi- 
mately half a million bushels of rye. 
The company sells wheat and rye flour 
and various kinds of feed and stock 
foods in addition to its own manufac- 
tured rye products. It was organized 
about thirteen years. 


The 
Hadden Grain Co. 
300 MITCHELL BUILDING 

44 GRAIN TRADE 
at MILWAUKEE 


ORDERS FOR FUTURE 
DELIVERY SOLICITED 


YEARS IN THE 


Phone Broadway 642 


| 
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Mr. and Mrs. E. H. Dadmun cele- 
brated their fiftieth wedding anniver- 
sary on February 7. Mr. Dadmun was 
associated in} the Runkel-Dadmun Co. 
of Milwaukee for many years and 
Bentley Dadmun of The Dadmun Co., 


Whitewater, Wis., is his son. Every- 
body knows Mr. Dadmun. 
JOHN V. STURNER, live wire 


dealer at Curtiss, Wis., reports good 
demand for feed at this time. John 
will be remembered as having received 
a cash award in the gluten feed con- 
test, but few know that he is also a 
poet and advertising man. He wrote 


a poem which the Brooks Milling Co., 
Minneapolis, used in one of its recent 
Blue Ribbon sweet dairy feed adver- 
tisements in The Feed Bag. 


Throw some Pearl 
Grit to your poultry 
flock and see how 
: fast they pick it up. 
Your birds know what they 
need and if you giveit to them 
your profits will be larger. 


Pearl Grit Is Almost 
Hens need lots of lime to 
make eggs. Growing chicks 
and young fowls must have 
| itif they are to grow and be 
/ye healthy. Feed Pearl Grit and 
see the difference. 


ry Pearl Grit is a Good 
Grinder 


- Pearl Grit is made with sharp 
“8 grinding edges which helpthe 
r) fowl get the most from its 
A feed. It does what a smooth 

pebblecannot do in the grind- 
% ing of the feed in the- fowl’s 


gizzard. 


r Send Your Dealers Name 
r) and 10c for Sample 

J THE OHIO MARBLE CO. 

o — Ash Street PIQUA, OHIO 
Return this Coupon 

8 Enclosed is 10c for Trial Sample 

Q 


SEND I1OCENTS FOR SAMPLE 


This advertisement is being read by 
more than four and a half million 
farmers. Stock Pearl Grit and get 
the benefit 


The Feed Bag Is Your Paper, Help It By Boosting 


O 
00 oo 
oO 
DEALERS! ©: 
OO 
als Now is the. time oo 
to stock the 
complete 
KEIPPER LINE OF 
als POULTRY SUPPLIES. 
id The New By-Pass Keipper Coal Brooder MILWAUKEE, WISCONSIN ae 
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you SERVICE 


The demands upon the modern feed dealer—be 
he manufacturer, custom miller or retailer—are exacting. 
Not only must you have the latest equipment, a satisfac-__ ||| 

tory product, a complete knowledge of the relation between your wares 

and your customer’s requirements, but all this must be co-ordinated by 

a willingness to perform a real service to your calling. 


Likewise an insurance company must measure up to exact- | 
ing requirements to warrant the confidence of its policyholders. The 
““Grain Dealers Mutual”’ has an enviable record of twenty-five years of | 
just such service to the grain trade. This same service is available to \ 
feed dealers who are willing to co-operate in matters of fire prevention. | 


INSURANCE ( 


ce: | 
INDIANAPOLIS,IND. 


C. A. McCOTTER, Secy. Cc. R. McCOTTER, Mgr. : 


. 810 Guaranty Building 300 Keeline Building 


INDIANAPOLIS, INDIANA OMAHA, NEBRASKA 


D4 HOUR SERVICE 
ON MIXED CARS 


We Carry the Stock 


MILL FEEDS, FLOUR, OIL MEAL, GLUTEN, COTTON 
SEED MEAL, HOMINY, CORN, OATS, OYSTER SHELLS, 
GRIT. In fact, everything in the feed line. 


POULTRY FEEDS, DAIRY FEEDS 
RED OAK DAIRY 20G 
RAPIDS DAIRY 16% 
We ship C. M. & St. P., C. & N. W. and Green Bay & Western 
WRITE OR WIRE FOR PRICES. 


‘MCKERCHER MILLING CO. 


WISCONSIN RAPIDS, WISCONSIN 
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Join The New Feed Dealers’ Association, Today 


OWL BRAND 
Cotton Seed Meal 


(The Standard Brand) 


F. W. BRODE CORPORATION 


MEMPHIS, TENN. 


= WHEAT FEED 


Wheat Low Grade Flour, Red Dog, Middlings 
Bran, Screenings not exceeding mif run 
— CRUDE PROTEIN 15.7% 
CRUDE FAT - - 4.6% 
CRUDE FIBRE - -83% 


ST. PAUL, MINN. 


<> Office 315 Corn Exchange ~~ 

\ MINNEAPOLIS, MINN. 


We sell direct to dealers. Exclusive sale is given to one dealer in eaeh town. 


Queen Wheat Feed 


is NOT a manufactured 
feed but a Pure Wheat 
offal and consists of mill- 
run Low Grade Flour, 


Red Dog Middlings and 


Bran. 


Can furnish QUEEN in straight 
or mixed cars with CHERO- 
KEE PURE BRAN and CHE- 
ROKEE MIDDLINGS. 


TO INSURE SUCCESS 


HANDLE 


BADGER BRAND 
Selected Seeds 


and 
SEED CORN 


THE LARGEST SELLER IN WISCONSIN 


<a 
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L. TEWELES SEED CO. 


MILWAUKEE -:- -: WISCONSIN 
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Feed Shortage Not Serious 
In Western Canada 


Investigation into reports that the 
feed shortage in Saskatchewan was 
reaching serious proportions, shows 
that while many horses are dying of 
starvation, this is largely due to the 
carelessness of their owners. 

A farmer, driving by sleigh on the 
old Battleford trail, passed the bodies 
oi 150 horses during a day’s travel, and 
reports of this nature are daily reach- 
ing Saskatoon, causing alarm and ap- 
prehension. There is no doubt that 
the heavy blanket of snow is one cause 
for the heavy mortality among farm 
horses, since the animals that were 
turned out in fall to forage for their 
food on the prairies, had to paw 
through the icy blanket to the dead 
grass beneath. 

The chief reason, however, according 
to a leading Saskatoon feed dealer, is 
that the owners of the horses have in 
many cases turned their animals out 
with unshod front feet. Continued 
scraping and pawing for food has 
caused sore feet, and lamed some ani- 
mals, so that they could paw no longer, 
and consequently starved to death. 

The feed situation is not serious, and 
is not likely to become so before spring, 
the dealer stated. Hay is selling retail 
for from $8 to $20 per ton, feed oats 
at 52 to 55 cents per bushel, and good 
oat bundles are selling for from four 
to six cents each. This is considerably 
better than in 1919, when farmers who 
wished to keep their horses and cattle 
were forced to buy hay at $40 per ton. 
The hay was then freighted from Que- 
bec, hence the high price. 


ELLIS MARKIN of the Markin 
Feed Store, Ironton, Ohio, reports that 
his establishment was destroyed by 
fire with a loss of approximately $5,000 
about 30 days ago. The plant was a 
new one, having been erected following 
a fire four years ago. 


WILLIAM REESE of the Chili Co- 
operative Co., Chili, Wis., reports that 
he is selling more molasses dairy feed 
than bran this year. We hope we will 
see Bill at the Central Retail Feed 
Association convention this year. 


PORT A. JOHNSON has just been 
appointed sales manager of the Interior 
Flour Mills Co., Kansas City, Mo. Mr. 
Johnson has had years of experience 
in the baking and milling business, hav- 
ing come direct from the sales mana- 
gers’ position in the Butternut Bread 
Co., Lincoln, Neb. He was formerly 
sales manager at the Crete Mills, 
Crete, Neb. 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per. line; 
minimum $1.00. 


GRAIN AND FEED BUSINESS 


FOR SALE: 25,000 bu. Elevator, 400 ton 
voal shed, Chicago Automatic Coa! conveyor, 
Salt House and good Flour and Feed House, 
Electric power. oing i. business, A-1 loca- 
tion on C. & St. P. R. R. All buildings on 
ae ground. Write X-20, c/o THE FEED 

AG, 86 East Michigan Street, Milwaukee, Wis. 


PAYING BUSINESS FOR SALE 


50 bbl. waterpower flour and feed mill, strictly 
modern, business established 45 years, 40 acres 
of land, modern house, good barns. Ideal for 
family man, large present trade and good op- 
eg for further development of business. 

rite MAYFIELD MILL, Jackson, Wis. 


FAIRBANKS SCALE FOR SALE 


FOR SALE at a reasonable price, one 6 bu. 
Fairbanks automatic scale. OAG GRAIN 
O., Waukesha, Wis. 


FEED BUSINESS WANTED 


Will purchase a going feed or coal and feed 
business with volume not less than $90,000 an- 
nually. Give full particulars in first letter. 
Write T. D. B. 32, c/o THE FEED BAG, 
86 East Michigan Street, Milwaukee, Wis. 


DAIRY FEED MAN WANTED 


Well established, reliable concern has 
opening for man, experienced in manufac- 
turing and selling dairy feeds, to take charge 
of department. As man we want may now 
be employed, applications will be received in 
strict confidence. Splendid cogertentty for 
ambitious man. rite V. 31, THE 
FEED BAG, 86 East Michigan St., Mil- 
waukee, Wis. 


Wuen 1n MINNEAPOLIS 
STAY AT 


The 
New Nicollet 
Hotel 


Mention The Feed Bag When Writing Advertisers 


oo 
American Mineral Feeds 


oo GuHIS will be a year for quality feeds, the increased 
oo0 volume of our business is proving it. 
Satisfied trade is the kind that builds business. 


The feeders in your territory look to you as a dealer that will 
select for them the best feeds, the feeds that will make them the 
most profits from feeding, and your future business depends on 
what feeds you sell to them, select the AMERICAN MINERAL 
FEED LINE, and prosper. 


AMERICAN MINERAL CO., Monroe, Wisconsin 


O 
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SHIPPERS OF 


Corn Oats 


AND ALL GRAINS 
for POULTRY FEED 


DELMAR COMPANY 


«ELEVATOR CAPACITY -- 2,000,000 BUSHELG.... 


502 Flour Exchange, MINNEAPOLIS, MINN. 


OPPOSITE TOURIST BUREAU 
ON WASHINGTON AVENUE 


The Northwest's Finest Hotel 
600 ROOMS WITH BATH 
OR CONNECTING 
Every room an outside room 


Largest and Finest Ballroom in the 
Northwest . 


Suites and Special Rooms at 
$6.00 to $9.00 


MAIN DINING ROOM 
COFFEE SHOP 


Three Blocks from Both Depots. 
Retail Center and Wholesale ll 


W. B. CLARK, Manager 


COTTON SEED MEAL 


NUT AND PEA SIZE CAKE 
ALL GRADES 


Quoting spot and 
future shipments. If 
you are not getting 
our quotations we are 
both losing. Send 
name for market let- 
ters. 


Registered in All States 


MARIANNA SALES CoO. 
MEMPHIS, TENN. 


Quality and Service Guaranteed 


=S= 
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59 Rooms at.................82.00 | ra" 
68 Rooms at................. 2.50 | BRAND 
84 Rooms at................. 3.00 | 


Every Member Get A Member, That’s Our Slogan 


ALLIS- CHALMERS 


Attrition Mills 
Grind Any Feed 


WRITE FOR BULLETIN 1229 


Allis-Chalmers Mfg. Co. 
MILWAUKEE, WIS. 


CEREAL GRADING 
COMPANY 


GRAIN MERCHANTS 


Orders for corn, oats, rye, 
barley, milling or feed wheats 
promptly filled. Try our re- 
cleaned 37 pound No. 3 white 
oats. They will please your 
trade. 


Operating Elevator ‘‘L’”’ 
MINNEAPOLIS, MINN. 


Honesty 

EXCELLENT SERVICE 
RIGHT PRICES 
RELIABILITY 
INTEGRITY 
CUSTOMERS SATISFIED 
KNOWN WORTH 


100% FOR THE DEALERS 


HERRICK FEED COMPANY, INC. 


WHOLESALE FEED SHIPPERS 


HARVARD :-: ILLINOIS 
PHONES 135 and 118 


CHARCOAL 
COD LIVER OIL 
DRIED BUTTERMILK 
PEARL GRIT 


Bag Lots -- Ton Lots 


Dadmun- LaBudde 


Company 


NORTH MILWAUKEE 


Poultry Feeds 


ser. 


Z When you handle 


Darling’s Meat 
Scraps, Tankage 
and Bone Meal 
you are handling the best 
the world produces--and 
it doesn’t cost you one 
cent more than the other 
kind. 


100LBS. 


MEAT SCRAPS 
FOR RY 


< 


State Distributors 

P & GRAIN CO. Union Stock Yards 


MILWAUKEE Chicago 


2.2.2. 2. 2.2 2 2 2 2. 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 2 
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100% PURE i 


l} All A-C Feeds are made from | 
the best of Grain and Pro- |} 
tein Concentrates. iH 


A-C BABY CHICK FEED 
A-C BABY CHICK MASH 
A-C EGG PRODUCER 

A-C DEVELOPER 
A-C SCRATCH 


Guaranteed to produce results. 


WRITE FOR SAMPLES 


Wisconsin Milling 
Company 
MENOMONIE, WISCONSIN 
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MANAGER CLEMMENS of the 
Farmers Milling & Elevator Co., Pal- 
myra, Wis., announces that his firm is 
planning to put in a complete mixing 
outfit this summer and mix their own 
feeds. 


A. L. STANCHFIELD, Minneapo- 
lis feed jobber with offices in the Corn 
Exchange, is now marketing a new 
dairy feed which he calls Old Dutch 
Milk Fetcher dairy ration. Mr. Stanch- 
field is having the dairy ration made 
for him according to his own formulas 
at present. He formerly owned and 
operated the Old Dutch mill at Minne- 
apolis which he recently sold to a large 
feed manufacturer and is being used 
exclusively for grinding screenings. 


STANLEY LOCHINSKE of St. 
Marie, Wis., purchased the Neshkoro 
Mills of Dahlke & Giese and took pos- 
session on February 1. The former 
owners, Charles Dahlke and Frank 
Giese, operate lumber yards at Prince- 
ton, Wautoma and Spring Lake, and 
pressing business was given as the rea- 
son for the sale. Mr. Lochinske does 
not plan any changes in the mill or 
business at present. The plant is en- 
tirely modern and equipped to handle 
a large volume. 


E. J. KOPPELKAM 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 32, Broadway 783 


Member Chamber of Commerce 


Since 1891 


FRANK A. PIERCE C9. 


ALL GRADES 


SCREENINGS 
For grinding or feeding 
purposes. 

ALSO 
No. 1 MIXED FEED 
OATS 


Send for Samples 


MINNEAPOLIS, MINN. 


DOUGHBOY CHICK FEEDS 


We manufacture OAT GROATS (hulled oats) and 
use large amounts in our Chick Feeds. OAT 
GROATS are superior to any other feed for baby 
chicks. 


POULTRY YEAST FOAM and DRIED BUTTER- 
MILK are used in Doughboy mashes. Yeast 
Foam breaks down starches, increases digestibility 
which helps the chick to assimilate more vitamines 
and proteins out of the feed. This makes big healthy 
chicks that are never sick. 


Before you buy get our samples and prices. 


BABY CHICK MASH 

FINE CHICK SCRATCH 

| JouatiBoy COARSE CHICK SCRATCH 
LAYING MASH 

NEW RICHMOND ROLLER MILLS CO. 
NEW RICHMOND, WISCONSIN 
MIXED CARS ARE OUR SPECIALTY 


SCRATCH FEED 


Quality and Service | 
Always Count | 


| BREWERS DRIED GRAINS | 
| MILL FEEDS—OIL MEAL | 
CORN—OATS 

PHONE BROADWAY | 


4961 


| 

DONAHUE-STRATTON COMPANY | 
MILWAUKEE 

Brokers for | 


CLINTON CORN GLUTEN and 
i | CORN OIL CAKE MEAL 


Operating | 
Cc. & N. W. RAILWAY ELEVATORS 
AT MILWAUKEE | 
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Pure Norweigan God Liver Oil 


Highest in Vitamine Potency 
Immediate Supply Available 


GUNNING & GUNNING, importers 


97 Reade Street, New York 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 


502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“‘Stand by Stan’”’ 


Consign Your Grain To 


We offer Two-Market Service 
Between Milwaukee and Chicago 


E. L. PHELPS & CO. 
MINNEAPOLIS, MINN. 
GRAIN—FEEDS 
Manufacturers of 


“Franklin’’ Ground Flax Screenings 
**Dandy” Ground Grain Screenings 


Pure Crushed Oyster Shell 


FOR POULTRY 


For Quality, Price and Service Ask 
Us for Delivered Price when in the 
market. CARLOTS ONLY. 


COONS BROKERAGE Co. 


MILWAUKEE, WIS. 


HANDLE COD LIVER OIL » 

March and April are baby chick 
months, and cod liver oil is one of the 
most valuable baby chick feeds. Poul- 
try men all over the country are using 
it and it is up to the dealer to supply 
them. Don’t let the druggist sell what 
rightfully belongs to you. The cod 
liver oil business is a very profitable 
one. One dealer tells us that until he 
carried it in stock he never had a call 
for it, but after he bought a barrel 
and advertised it with a card in his 
office, he found out how much cod liver 
oil was really being used. His cus. 
tomers had previously had it shipped 
in or purchased it from drug stores. 


DR. E. A. PERREGAUX, of the 
New York State College of Agricul- 
ture, one of the feature speakers at 
the Binghamton convention, joined 
the Connecticut State College, exten- 
sion department, March 1, where he 
will carry on work similar to that done 
for the New York college. 


THOMAS GAINES, who suffered 
a $100,000 loss through fire last Decem- 
ber when his mill at Sherburne, N. Y., 
was destroyed, plans to rebuild this 
spring, replacing the old mill with one 
of greater proportions and more mod- 
ern equipment. Shortly after the fire, 
Mr. Gaines bought the feed business 
and buildings of Chas. H. Boos, serv- 
ing his trade without interference. 


Corno HyGrade Oat Feed 
Corno Feeding Oatmeal 
Corno Rolled Oats 


also and Fine 
Ground 


Three Minute Cereals Co. 
Cedar Rapids, 


North American Seed Co. 
Wholesale 


Field and Grass Seed 
Reed and Florida Sts. 
MILWAUKEE, WISCONSIN 


I. B. SWANSON CO. 


MILLFEED 


Corn Exchange Minneapolis 


The easiest way to uniformly 

feed Cod Liver Oil and Yeast 

to Poultry is through the New 

Product called LAY-EGG. 
Write For Proposition 


THE LAY-EGG COMPANY 
MILWAUKEE, WIS. 


GET OUR PRICES ON 


ALFALFA 


NORTHERN HAY & FEED CO. 
CORN EXCHANGE, - MINNEAPOLIS, MINN. 


J. ERNEST McLAUGHLIN 
Certified Public (Wis.) 
McLAUGHLIN and COMPANY 


Audits—Costs—Systems 
1322 First ‘Seo Line 


Grain and Milling ‘Audits 


WRITE FOR QUOTATIONS 


Maney Brothers Mill& Elevator Co. 
Mixed Cars Shipped Immediately 
GROUND FEED 
Sacked Grain—Mill Feed 
1808-11 Minnehaha Ave. MINNEAPOLIS, MINN. 


O: Avy Tyre S uomittea 


to you by aomnem For feeding, milling 
or seeding e can save you some 
ro va Get our samples and prices 
a 
és STERLING GRAIN CO. 
Minneapolis, Minnesota 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mothers Best Flour 


DAIRY ALFALFA HAY 
FOR SALE 
Write or wire for delivered prices 
Grades and weights guaranteed. 
ALBERT MILLER & CO. 
192 NO. CLARK ST., CHICAGO, ILL. 


BAGS BURLAP OR COTTON BAGS 


Sellers and Buyers of 
BAGS OF ALL KINDS 


NATIONAL BAG MFG. CO. 
725-729 Washington Ave. S., 
MINNEAPOLIS, MINN. 


E AN —Feeding Grade 
Beans, Carlots 
Beans contain 23% protein. 


Cheapest protein at the price. 


Cc. E. DINGWALL CO. 


MILWAUKEE, WIS. 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


34 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


Storage 


MILWAUKEE (bu i 
Ne 


= 


Excellent Feed Storage Facilities. 


ASK US FOR OUR LOW STORAGE RATES. 


Negotiable Warehouse Receipts Issued. 


WISCONSIN 


Storage 
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| Mailing Lists 
PN Will hel u increase sales 
Louis 
| 


Established 1880 


PAINE, WEBBER 
& COMPANY 


Members 
NEW YORK STOCK 
EXCHANGE 


DETROIT STOCK 

EXCHANGE 
NEW YORK COTTON 

EXCHANGE 

CHICAGO BOARD 
OF TRADE 

94-100 MICHIGAN ST. 
Telephone Broadway 8700 


MILWAUKEE 
E. J. Furlong, Resident Partner 


FEEDER’S 


Pulverized Flax and 
Grain Screenings 


15% PROTEIN 
8% FAT 


About $10 per ton under Bran 


M. G. RANKIN & CO. 


Chamber of Commerce 
MILWAUKEE -- WISCONSIN 


> MEAT/ 
Py Of course you will 
cure your meat this 
season with Smoked 
Salt. It will save 
shrinkage, labor, fire 
risk and worry. It 
will give you better 
flavor and perfect 
cure. But be sure 
to get the original 
and genuine 


SALT 


utchered | 


Shipment from 


Milwaukee 
the same 
day order is 
received. 


aa 


LABUDDEFEED 
& GRAIN Co. 


ARDS PROCESS 
EDWARD: STA TE 
oo The only meat salt that is as good for table REPRESENTATIVE 
oo use as for curing meat. Smell it. Taste it. 
o You can at from 

been mixed wi yroligneous acid or other 
dangerous MI LW AUKEE 
oo 

We have it. Packed in ten pound drums 
aie and guaranteed genuine. WISCONSIN 
ON 
oo 
00 
0000000000000 000000000000 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
Estas.isHep 1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 


344-346 MILWAUKEE STREET 


MILWAUKE 
l 076 WISCONSIN 


PHone 
Broapway 


The Aristocrat of Feeds 


yOSEPH’> 


100 LBS. NET 


SCREENINGS 


MANUFACTURED 


LS. JOSEPH CO-INC- 
MINNEAPOLIS 
INN.U.S 


THAN 
AT NOT LESS THAN : 


FIBER NoT 

with 


Ineredients: tow Bran wi 4 
Low Grade Flour, Hard Wheat Bre? 


I. S. JOSEPH CO., Inc. 


Minneapolis, Minnesota 


@ Wehandle all kinds 
of feed and offer the 
best possible service to 
the retail feed dealer. 
Write for our quota- 
tions and let us keep 
you posted on the 
Minneapolis market. 
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Che feed Bag 


“The Dealers’ Paper” 


Vol. 3. No. 3. Marcu, 1927 
DAVID KNOX STEENBERGH 
Managing Editor 


Published the first week of every month at 
Milwaukee for retail feed, flour, grain, coal and 
allied products dealers. The only strictly retail 
dealer publication in the field. Subscription 
price—$2.00 per year. 

Changes in advertising copy may be sub- 
mitted up to the 15th of the month preceding 
date of issue. Last closing date, the 25th. 
For advertising rates, etc., address The Feed 
Bag, 86 East Michigan street, Milwaukee. 


The Feed Bag is official publication of the 
Central Retail Feed Association and circulates 
monthly to practically every responsible retail 
feed and allied products dealer in the East and 
Central Northwest including all members of the 
Eastern Federation of Feed Merchants. 


Copyright, 1927, Editoral Service Co., Inc. 


LINSEED 
MEAL 


We want to quote 
every carload buyer 
of Linseed Meal in 
the territory served 
by Minneapolis and 
Superior Mills. We 
always have Lin- 
seed Meal to offer. 
Send us a post card 
today and we will 
wire quotations to- 
morrow. If you 
don’t know’ us, look 
us up. We have 
meal for quick ship- 
ment now. 


STUHR - SEIDL 
COMPANY 


Chamber of Commerce 


MINNEAPOLIS 


We Make 
SPENCE FLAX SCREENINGS 
LaBudde Sells 
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Ghe 
FRANKE GRAIN CO. 


Established 1892 


00000 


GRAIN AND FEED 


MILWAUKEE, - WISCONSIN 


00 
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00 
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| i 
| Deutsch & Sickert 
| C O : p a ny 400-402 Chamber of Commerce 


‘MILWAUKEE, WISCONSIN |} 
REPRESENTATIVES OF | 


| | 
| A. E. STALEY: MFG. CO. 
| Corn Gluten Feed. . . 23% Protein : 
Corn Germ Meal .. . 18% Protein : 

| Staley’s Perfect Protein Feed 33% Protein 
Straight and Mixed Cars | 

Climax Ground Grain Screenings 
15% Protein, 8% Fat, 4% Fibre | 


Rex Pure Flax Screenings Ground | 
15% Protein, 8% Fat, 14% Fibre 


Get our CORN and OAT 
Prices 
Feeds of all kinds alsc Hay— 
Alfalfa Hay a Specialty 


Use the Phone—Call i 
BROADWAY 


167 
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= 
PRODUCTS 
DAIRY FEED 
STOCK FEED 
HORSE FEED. 
HOG FEED 
CHICK FEED 
DEVELOPER FEED 
SCRATCH FEED 
POULTRY MASH 
PROTEIN 
Faray, rent 8% 
CARBON YDRATES 65% : : 
In 
CANCREANO 


Fig 
Re 


a! 


© 

“wa == 

\ 


AZ 


id 


has all the goodness that can be put into flour. The 
slight extra cost buys wonderful extra quality. 


Notice how long the bread keeps moist and fresh. 


CO. 


MINNEAPOLIS, MINN. 
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